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QUALITY IS REMEMBERED... 


Long after price is forgotten 


Large business organizations, such as General 
Electric, have long recognized the difference 
between first cost and long-term cost. True 
value is received only when you insist on a 
high standard of quality as the first consider- 
ation. You will find that all manufacturers of 
high quality merchandise require the same 


high standard of quality in whatever they buy. 


That’s why these organizations maintain engi- 
neering staffs to make exhaustive tests before 


purchasing. 


- Many other large national users of signs have 


chosen McAX, for they know they can rely on 


them to deliver a continuing high standard of 


sign quality. 


ENGINEERS © DESIGNERS * MANUFACTURERS — PORCELAIN ENAMEL © PLASTIC ¢ NEON SIGNS 


MEMBER etna eerie sin Ascton 


J. B. McMATH, President 
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JACK AXILROD, Vice President 
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Opened Dallas Store in 1872 


: dgi 
i 
Wholesale and Retail 


Waples-Platter 
| 8/2 Company 
White Swan Fine Foods 
Bolanz & 
| $/ Bolanz 
Real Estate and Insurance 
Dallas Transfer & 
| $75 Term. Whse. Co. 
Warehousing, Transportation, 
and Distribution 


1876 coreeny 


Experienced Retailers of 
Building Materials 


































EVELOPED in 1902 by the pioneer Dallas firm of Sutton, Steele & Steele, 
the crude, early-day model of a pneumatic jig, shown in the sketch above 
by Virgil Fralin, served as one of the foundation stones for an international 


National Bank business in separation equipment. Founded in 1888, Sutton, Steele & Steele in 
| ] of Commerce its early days devoted its operations primarily to the manufacture and repair 
of DC generators for power plants. As one of the world’s leading manufac- 
Banking turers today of separation equipment for the mining and food industries, the 
firm has a subsidiary manufacturing plant in Canada. With a world-wide dis- 
Texas tribution, it makes specific gravity separators, dry concentrating tables, and 
| 4 Paper Co. anti-gravity screens, as well as special machinery for separating, cleaning, and 
grading ores, minerals, and cereals. In 1925, it was awarded the John Price 
Pioneer Paper House Wetherill Medal by the Franklin Institute. 


of the Southwest 


Western 
188 Newspaper Union 
Typesetting, Stadeep Mats, Business Confidence Built on Years of Service 


Rotary Press, Newspaper, and 
Circular Printing 


Old firms like old friends demonstrate their worth by dependable service through 


Sutton, Steele long periods of prosperity and adversity. The Dallas business pioneers listed on 

1888 & Steele, | this page have progressed with the city they have helped to build. Their long and 
Sort, successful operations point up the economic power and stability of the com- 

ene ea munity. They are counted as “old friends” by thousands of satisfied customers 


Specific Gravity, Electrostatic, i 
and Controlaire Separators in the Dallas Southwest. 
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1889 cmon 


Contractors and Builc/er; 


1892 The Egan 
Company 
Printing, Lithographing, ond 
Embossed Label: 


1893 nd deans 
Finer Laundering, Cleaning. 
and Fur Storage 


1996 Briggs-Weaver 
Machinery Co. 
Industrial Machinery 
and Supplies 


1897 “9 Co. 


Dallas’ Oldest Furniture Store 


1898 ei c 
The Southwest's Foremost Floris 


Decorators, Nursery Landscape) 
Service 


1898 The Praetorians 


Life Insurance Service 
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new 
expanded 
downtown 
location 


No expense has been spared in equiping 
our new studio with the finest cameras, 
lighting, backdrops and the best in lenses 
for every purpose. 


Our mobile equipment is ready to serve 
you at any location. 


ah 
ae, 
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How Much 
will your death 
Cost 


your family? 


Your estate must pay your debts, 
estate settlement costs, probably estate 


and inheritance taxes. 


If you fail to make certain that 


your estate will have the cash to meet 
these obligations, it may be necessary to 


sell some of your property to obtain it. 


A forced sale often brings less than 


a fair price. It may cause severe shrink- 





TRUST DEPARTMENT 


FIRST NATIONAL BANK 











age in the value of your estate, with 


serious consequences for your family. 


It may be that additional insurance 
will solve the problem of providing the 


safeguard you need. 


In your estate planning you should 
consider the advantages of placing pol- 
icies in an Insurance Trust—drawn by 
Your Attorney—and confided to the 


custody and care of this Bank as trustee. 


IN DALLAS 
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The Outlook for Controls 


£ T would be reasonable for anyone un- 

familiar with economic facts and 
forces to feel somewhat complacent about 
the future, for a number of government 
leaders have been issuing statements dur- 
ing recent weeks in which they have ex- 
pressed the hope, and in some cases a 
conviction, that vol- 
untary compliance 
with bureaucratic 
edicts would suffice 
in weathering the 
economic storms 
ahead,andthat 
more stringent gov- 
ernmental controls 
over the national 
economy can be 
avoided. These as- 
surances have had a comforting sound, 
and they have been repeated with suffi- 
cient frequency to divert the American 
people generally from a practical under- 
standing of what actually must lie in 
store for them during the months and 
years ahead. 

Whatever the reason for the inculca- 
tion of such assurances in the public 
mind, it is worth noting that most of 
such utterances came forth during the 
weeks just prior to the Congressional 
elections throughout the nation, and it 
was no doubt good politics not to disturb 
the equanimity of the electorate at such 
an important time. Then, too, it can be 
pointed out in passing that some of the 
cficials making such statements are those 
ho will eventually have some part in the 





DALE MILLER 


« (ministration of the various control pro- 


ams, and it is not unnatural that they 
ould cushion themselves with some 
emise on which they can predicate lat- 

some plausible explanations for the 
ilure of voluntary compliances. Dur- 
g the next few weeks, as the imposition 
more rigid controls becomes inescap- 
le, they will be in position to recount 
e efforts to make a voluntary program 
ccessful and to fix the blame for com- 
ilsion on the non-compliance of self- 
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ish interests or on other extraneous con- 
siderations. 

This is not to suggest any insincerity 
on the part of those who have been exud- 
ing optimism over the prospects for vol- 
untary compliance. Indeed, it is both 
wholesome and democratic to encourage 
the people in the belief that by the patri- 
otic and concerted efforts of them all the 
imposition of stringent controls might be 
averted. The traditional economic proc- 
esses of a free society should be given 
every possible chance to function, and 
there is every evidence at hand that those 
in authority in Washington are provid- 
ing that chance and that they are sincere- 
ly reluctant to cross the economic Rubi- 
con toward a controlled society. 

Nevertheless, the feeling is general in 
Washington that anyone with a rudimen- 
tary understanding of economic forces 
should be able to perceive that the trend 
toward more rigid controls is virtually as 
inexorable as tomorrow’s dawn. Though 
this conclusion may seem cynical and un- 
warranted, most observers in the Capital 
believe that there is ample historical evi- 
dence, and of a very recent vintage, to 
support it. They feel that once the nation 
is committed to a vast military prepared- 
ness program, and the nation is so com- 
mitted, it is unrealistic to harbor any 
hope that a controlled economy can be 
avoided. There is simply not enough of 
what it takes to go around — neither 
money, resources, materials, nor man- 
power—and the Federal Government 
must soon assume, and progressively 
monopolize, the responsibility and pow- 
er to say how much of each goes where. 

To begin with, the cost of this pre- 
paredness program, which is being pro- 
jected across an indeterminate number 
of years, is almost astronomical, running 
into billions upon billions of dollars, and 
there is simply not enough tax money in 
the American economy to defray such 
fantastic costs. There is a firm feeling 
among both the people and political lead- 
ers that the preparedness program should 


be put on a pay-as-you-go basis, but de- 
spite a sizable tax increase already voted, 
and a further substantial tax boost in 
prospect early next year, fiscal experts in 
Washington are reconciled to the convic- 
tion that even such unprecedented in- 
creases will not suffice to offset the enor- 
mous expenditures. Our huge public debt 
seems destined to grow with annual defi- 
cits through the foreseeable future, and 
the inflationary consequences of such a 
situation are obvious. 

With respect to a number of resources 
and materials, the story is much the same. 
Scarcities are inevitable. Many minerals, 
for instance—copper, aluminum, nickel, 
to name only a few—are in such obvious 
short supply that the demands of both the 
military program and the civilian econ- 
omy cannot be met; and progressively 
tightening powers of disposition of such 
resources and materials can be expected 
as a matter of course. The effects of such 
controls will shortly be manifested in 
the comparative scarcity of many famil- 
iar components of American life, such as 
automobiles, household appliances, ra- 
dio and television sets, and so on. Fur- 
thermore, the pinch on steel will be felt 
more acutely despite the efforts of the 
industry to expand. Many other portents 
point the way toward tightening govern- 
ment regulations. 

It would not be surprising, however, 
if one of the most pronounced shortages 
became evident in manpower. The main- 
tenance of permanently large armed 
forces, the demands of expanding war 
plants and essential industries, the em- 
ployment opportunities abounding in an 
inflationary society—all these forces are 
competitive, and pulling like strong and 
sensitive magnets against the inflexible 
core of limited manpower. Shortages, 
acute in some areas, are in prospect. In 
fact, it is a curious but illuminating fact 
that a number of industries, in anticipa- 
ton of such shortages, are already covert- 
ly “stockpiling” labor, increasing employ- 
ment beyond their present needs in order 
to have an adequate working force a few 
months from now. 

It is believed by many competent ob- 
servers in Washington that a universal 
service act may eventually be promul- 
gated to allocate manpower, though legis- 
lation more distasteful and incompatible 
with a free society can scarcely be 
imagined. Be that as it may, the present 
significance of the developing manpower 
shortage is that it cannot fail to hasten 
the imposition of compulsory wage and 
price controls. The growing competition 


for labor is undermining the resistance of 
(Continued on Page 74) 
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This third letter in the LINZ 
Jewelists’ signature is the most 
talked-about N in the Southwest. In 
fact, ‘‘Jewelists,”’ itself has been a sub- 
ject of great comment since it was Crook- 
Coined and Copyrighted to distinguish 
these outstanding jewelry-stylists. 
Playing tricks with the alphabet 
and ADD-ing words to purchas- 
ing vocabularies is a typi- 
cal Crook custom that 
has wedded friends 
to Linz and Linz 
to us since 


/ 1939. 


Dallas 


SJOUTHWESTERN LIFE BUILDING 


/ ste 
LO k VEE é% Us111¢ Leye a 
2 


*28-year-old Crook Agency renders all regular services then 
adds productive merchandising for added results for the client. 


Member AMERICAN ASSOCIATION OF ADVERTISING AGENCIES 
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NDUSTRIAL DALLAS 


A YONE who is in the market for an 
airplane or a saddle, a cotton gin or 
a paper box, a felt hat or a pair of nylons, 
can find them in Dallas, Texas, with a 
“Made in Dallas” label. 

Dallas manufacturers also can sell you 
such things as big neon sign “spectacu- 
lars,” storage batteries, men’s and wom- 
en’s fashionable clothing, plows and trac- 
tors, canned foods and candy bars, metal 
tanks, gas heaters, oil field equipment, 
soaps and soap powders, petroleum 
products. 

It’s a long, long list—from pralines to 
Venetian blinds, from Ford automobiles 
to jet planes. 

At mid-century, Dallas-made products 
of all kinds represent a total value add- 
ed by manufactures of upwards of 
$250,000,000. They are being turned out 
by a total of 1,660 manufacturing estab- 
lishments reported by the Dallas office of 
the Texas Employment Commission to be 
in operation in the Dallas labor market 
area (substantially Dallas County) as of 
October 31. These concerns employ 
58,645 workers (average for the year). 

How fast Dallas has come up as a 
manufacturing center is indicated by tab- 


A Mid-Century Look at... 


ulations of the Bureau of the Census. The 
last Census of Manufactures (1947) 
counted 1,068 manufacturing establish- 
ments in Dallas County, with a total of 
38,936 wage earners (average for the 
year). 

Dallas County manufacturing con- 
cerns totaled only 716 in 1939, with 
16,339 workers, less than half the 1947 
employment; 572 in 1929, with 13,853 
workers; and 492 in 1919, with 8,708 
employees. Most of the manufacturing 
operations were in the City of Dallas— 
942 in 1947, with 34,245 workers; 629 
in 1939, with 13,709 wage earners; 535 
in 1929, with 12,048 employees; and 457 
in 1919, with 7,913 workers. 

The Census of Manufactures revealed 
that the Dallas County concerns added a 
total value of $238,995,000 by manufac- 
ture in 1947. The total was only $61,- 


THIS VIEW of the expanding downtown Dallas 
skyline is from the Dallas plant of Dallas Power 
& Light Company, where a new addition will add 
66,000 kilowatts to the city's electric power supply 
early in 1951. The company's combined power 
plant capacity will then total 325,500 kilowatts as 
compared with only 163,000 at the end of 1948. 
This new construction is part of a $42,000,000 
program of system expansion for the five-year 
period ending in 1953. 
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653,398 in 1939, $65,348,733 in 1929, and $32,671,541 in 
1919. The manufacturers in the City of Dallas added a total 
of $209,201,000 by manufacture in 1927, $49,154,000 in 
1939, $58,867,793 in 1929, and $28,146,461 in 1919. 


The growing industrialization of the Dallas area is further 
pointed up by the fact that today 22 per cent of the total 
working force is in manufacturing employment. In 1940, 
industrial workers were only 17 per cent of the total em- 
ployees, This year, to date, manufacturing employment has 
expanded relatively more than non-manufacturing employ- 
ment, 


Ninety-six firms either started new manufacturing opera- 
tions or began setting up production facilities in Dallas 
County during the first 10 months of 1950. They had an 
estimated initial employment of 587 workers. During the 
same period of 1949 there was an increase of 61 manufac- 
turing concerns at Dallas, with some 299 workers starting 
off production. 





COMPLETE COTTON GINS, and the giant two-story steel buildings Dallas’ manufacturing newcomers in 1950 and those con. 
to house them, are designed, manufactured, and installed by the Murray cerns which have expanded existing operations this year 


Company of Dallas. A friction and heat saw, water-cooled, which cuts R Ts " 
through solid stee! girders, some as thick as 20 inches, is being operated include such firms as United States Env elope Company, Olan 
at the Murray plant by E. H. Luckett as Homer Pugh stands ready to remove 


the steel. 


FRESH FROM THE OVEN at Manor Baking Company, bread is 
emptied from pans by Ector Crisler, right, and placed in racks for 


MEN'S SLACKS are being cut by the dozens by Sam Toumbs, left, with a 
single electric blade at the Dallas plant of the Haggar Company. Behind him, 
Bobby Gibson spreads more cloth on the block-long cutting tables. wrapping by Donald Jordan. 


ie ~— l= 


~~ = Tien 

AUTO BATTERIES take form as they move slowly down the long assembly 
lines at Willard Storage Battery Company. Prater McWilliams, right, stamps 
identifying code markings on the tops of the batteries; O. E. Davis, back to 
camera, solders lead parts to the casings; and Don Byrd puts acid into the 
new units. 





CANDY BARS receive an Almond Joy label at the Peter Pa! 
plant as they roll out of the kitchens at a rate of 3,000 a minut». 
Preparing the candy for wrapping are, back row, Polly Lloyd, Mo” 
jorie Lair, and Bobby Lanham; and, front row, Mary Burnett ard 
lura Stroud. 
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Mills, Morton Foods, Inca Metal Products Corporation, Har- 
ben Manufacturing Company, Hemsy Stamping and Manu- 
facturing Company, Perlite Southwest, Paramount Manu- 
facturing Company, Great Southern Plastic Company, Stokely 
Foods, Burton-Dixie Corporation, Machine Products Com- 
pany, Kool Vent Awning Company, Palmer Manufacturing 
Company, Kieckhefer Container Corporation, L, C. Roney 
Company, and Luscombe Airplane Corporation (back in pro- 
duction after coming under control of Texas Engineering 
and Manufacturing Company). 

Ranked according to number of employees, today’s big 
six groups among Dallas County’s industries are makers of 
automobiles, aircraft, and other transportation equipment 
(26 firms employing a total of 11,945 workers) ; processors 
of food and kindred products (233 concerns with 10,150 em- 
ployees); manufacturers of apparel and related products 
(202 companies with 8,050 workers) ; printers and publishers 
(298 firms with 4,830 employees) ; machinery makers, ex- 
cept electrical (148 firms with 4,110 workers), and producers 
of fabricated metal products (176 concerns with 3,085 em- 
ployees). The employment totals are estimates of the Dallas 
office of the Texas Employment Commission for October. Next 





JET BOMBER SECTIONS for the Boeing B-47 Stratojets are 
being assembled by Texas Engineering & Manufacturing. Workmen 
load sub-assemblies into jig for rear fuselage sections. 






, 


t. 


WOOD PRODUCTS, from furniture to paper, are made in Dallas. 
Above, at Olive & Myers, Elmer Goldman, left, and Frank Van Dorn, 
ight, work in cutting and ripping section. At right, R. V. Wood 
vatches controls as three sheets of paper merge into single cor- 
ugated strip at Gaylord Container Corporation. 
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AUtUMuUB.LeEd dispiaying “Made in texas by jexans” stickers roll off 
assembly lines at the Dallas Ford Motor Company plant. Above, giant steel 
frames swing through the air to a stock pile. 
















NEON SIGNS call for the glass blower's talents. Heating glass before 
shaping it at the McMath-Axilrod Corporation are Harold O. Hudnall, left, 
and Floyd Grisham, right. In the background, Rodney Holtzclaw places 
a completed “‘G" in a storage rack before it is mounted on a Gulf gas- 


oline sign. 


ASPHALT TILE BLOCKS travel down an inspection belt after leaving 
the baking ovens at the Ruberoid Company plant. Bert Harrod is shown 
inspecting pastel tile blocks before they are packed. 


in order on the basis of employment are 
furniture and fixture makers (104 estab- 
lishments with 2,780 employees) ; petro- 
leum and coal (nine concerns with 2,250 
workers); producers of chemicals and 
allied products (96 firms with 2,210 
workers) ; makers of paper and allied 
products (27 establishments employing 
1,715 persons) ; manufacturers of stone 
and clay products (54 firms with 1,450 
workers). producers of textile mill prod- 
ucts (14 concerns with 1,165 employees) , 
and manufacturers of electrical ma- 
chinery (28 firms with 1,145 workers). 


Dallas’ three aircraft manufacturers 
(Chance Vought Aircraft Division of 
United Aircraft Corporation, Texas En- 
gineering & Manufacturing Company, 
and Luscombe Airplane Corporation) 
accounted for 8,690 of the total work- 
ers employed in the transportation clas- 
sification in October, TEC reported. 


12 


ELECTRICAL POWER for Dallas’ manufacturing and industri! need 
comes from boilers using natural gas for fuel. The seven boilers at 
Dallas Power and Light Company's Mountain Creek Plant have a capaci 
of 162,500 kilowatts of electricity. They use 1,700,000 pounds of 

an hour. 


eh he "8 “as “« 
WOMEN'S DRESSES bearing the Marcy Lee label are made in Dd 


las for nation-wide distribution. Mrs. Lavena Stone, standing, rethreot 
her sewing machine at Marcy Lee Manufacturing Company. 


OFFICE FIXTURES and show cases are finished 


Dallas County’s top-ranking industries 
i in handsome woods at the Adleta Show Case and 


on the basis of value added by manufac- 
ture are food and kindred products 
($60,341,000 value added by manufac- 
ture); apparel and related products 
($30,076,000); chemicals and _ allied 
products ($22,766,000); printing and 
publishing ($19,423,000); fabricated 
metal products ($18,323,000) ; and ma- 
chinery, except electrical ($15,987,000) . 
The totals are from the 1947 Census of 
Manufactures. Information for produc- 
ers of transportation equipment was 
withheld by the Bureau of the Census to 
avoid disclosing figures for individual 
companies. 


Dallas’ growth as a major manufac- 
turing center has stemmed from its de- 
velopment first as a jobbing center. Com- 
panies which found it to their advantage 
to set up sales offices and warehouses at 
Dallas as a geographic center of popula- 
tion to sell and distribute to the expand- 


Fixture Company. Below, Jack Sypert rubs the 
grain of a nearly finished display counter, while 
Robert Edwards sprays high-gloss lacquer on a 
reception desk. 
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New General Offices and Dallas Terminal 
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TAKES, PLEASURE IN 


Announcing... 


the new location of its General Offices in Dallas, Texas. 
These were formerly located in Oklahoma City. 
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Executive offices will remain at 285 Madison Avenue, 
New York City, and all Operations and Sales will be 
headquartered at 6909 Harry Hines Boulevard, Dallas. 


The management believes that this will improve and 
expedite our service to and from the East, Midwest and 
Southwest—which service is our only reason for being. 





Executive Offices: General Offices: 


285 MADISON AVE., NEW YORK CITY 6909 HARRY HINES BLVD., DALLAS 
Tel. Murray Hill 6-4230 Tel. Dixon 4801 
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OLEOMARGARINE is only one of 15 products produced and distributed by Best Foods’ Dallas plant, 
one of the company's four regional supply depots. The Southern states receive their mayonnaise, sand- 
wich spreads, cereals, shoe polish, and dyes from Dallas. 


ing Southwestern market “from within,” 


eventually took the next logical step and 
established branch manufacturing plants 
in the Dallas area. 

Dallas was an established manufactur- 
ing center before World War II, but the 
city’s industrialization was given its 
greatest impetus during the war with 
the establishment of new plants and the 
expansion of existing companies. Since 


ae’ 
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ROAD PAVING MATERIALS have been manufactured in Dallas by 
the Texas Bitulithic Company for 43 years. Above, surfacing materials go 
directly from the processing bin into a dump truck, for immediate delivery. 


14 


the war, the number of manufacturing 
enterprises has continued to increase. 


During the past decade, the pattern 
of industrial development has shown an 
emphasis on capital items such as trans- 
portation equipment (automobiles and 
aircraft) and fabricated metal products. 
Furniture and paper industries have also 
gained in position, 


The growth’ of the metal-working in- 
dustries and their increasing importance 
to Dallas’ ecorlonty are indicated by the 
fact that currently the me ree se 
machinery, fabricated, and primary 
metal UE sdieote industries employ 36 per 
cent of the manufacturing workers in the 
Dallas labor market. In 1940, these in- 
dustries accounted for only 20 per cent 


~of the total industrial force. From 1940 


to 1950, these industries had a 294 per 
cent gain in employment, while the bal- 
ance of manufacturing gained only 76 
per cent. 

Another industrial trend is the crea- 
tion of regional production facilities to 
serve integrated markets such as the Dal- 
las Southwest. This is especially true of 
soft and ultimate-consumer type indus- 
tries such as food and film processing. It 
has also been characteristic for Dallas 
“home” industries to expand in line with 
expanding markets and increased recog- 
nition and acceptance of products on a 
wider market area. Dallas has also prof- 
ited from a trend on the part of West 
Coast firms to move into the Southwest 
with facilities to meet Eastern competi- 
tion. Also, during the past year or so 
numerous companies have evaluated the 
Dallas area against the Mid-Western area 
as the location for possible expansion of 
facilities. This has been true particu- 
larly of the one-plant type of company 
on either coast. 

Another index to Dallas’ industrial 


growth is plant construction. New build- 
(Continued on Page 17: 


PORK AND BEANS, offer being steam cooked in the can, roll cown 
the crating line. Left to right, E. R. Roberts, Halma Starnes, and Julia N rth- 
cutt start the beans on their journey across the nation. 
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Carefully considered new developments in 
building construction are revolutionizing the 
buildings of today. Success depends on the 
proper know-how furnished by industries 
with engineering staff and architectural de- 
partment skilled in design, fabrication and 
construction. Prefabrication eliminates un- 


necessary high erection costs. 






J.P. TRAVIS 


President 





revolution on the skyline’”’ 
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Universal Corporation is a leader in the 
fabrication of ferrous and nonferrous metals. 
This reputation is backed up by years of ex- 
perience. Universal was the first in America to 
design, manufacture and erect metal-glass 
building accessories in aluminum, stainless 


steel and bronze. 


*Employers Insurance Building, Dallas, featuring Sealuxe Browne 
“Folding Flue’ windows, polygonal fins and lightweight spandrels. 
George L. Dahl, Architect. 


























6710 DENTON DRIVE 
DALLAS 9, TEXAS 


CORPORATION 


DISTRICT SALES OFFICES, AGENTS AND DISTRIBUTORS IN ALL ARCHITECTURAL CENTERS .-: 
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Now in its twenty-eighth year, DALLAS gets your message 
DIRECT to the desks of Key Executives who control buying 
power. If your business comes from business—in Dallas— 
you can get results by using the business magazine of Amer- 
ica’s Number One Region of Opportunity. 





In this Mid-Century Year, your 
Chamber of Commerce Maga- 
zine — DALLAS — has again 
been recognized by the Amer- 
ican Chamber of Commerce 
Executives as FIRST in the 
Nation. 








Since the origin of this award, 
DALLAS has been FIRST three 
years out of four — and never 
below a close Second. 


The quality and volume of ad- 
vertising in DALLAS has been 
a major factor in this recogni- 
tion—and has made possible 
the colorful and graphic pres- 
entation of the Dallas Story. 


To the Advertising Agencies of 
Dallas and the Southwest—and 
the top executives and advertis- 
ing managers who have recog- 
nized the value of DALLAS as 
a Business Advertising Medium 
we extend our sincere thanks. 


CLIFTON BLACKMON 
Editor 


TOM McHALE 
Advertising Manager 
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MEN'S HATS are shown undergoing a series of 

refining and finishing operations at the plant of 

the Resistol Self-Conforming Hat Company. Left 

to right, Glenn Fisher, Hampton Waldrip, and 

Bobby "Winkler .carry the hats through a crown 
! ' pouncing process. 


(Continued from Page 14) 


ings and alterations have given Dallas 
County an additional 1,192,000 square 
feet of manufacturing floor area during 
the first nine months of this year, it is 
reported by F. W. Dodge Corporation 
on the basis of contract awards. This 
brings the total manufacturing floor space 
added during the last decade (1940 
through September, 1950) to 13,545,000 
square feet. This is about 310 acres of 
industrial space or almost twice the area 
of Fair Park. 

This impressive total of new manu- 
facturing space was provided at the rate 
of 1,827,000 square feet in 1940, 472,- 
000 in 1941, 1,178,000 in 1942, 851,000 
in 1943, 305,000 in 1944, 1,373,000 in 
1945, 1,938,000 in 1946, 2,008,000 in 
1947, 1,513,000 in 1948, and 888,000 in 
1949. 

Tremendous gains in the total value of 
products point up the impact of the last 
war upon Dallas’ industrial development. 
In 1939 the total value of products man- 
ufactured in Dallas County was $155,- 
945,064. In the next five years, as Dallas 
turned its energies to the tasks of national 
defense, and then to war, Dallas County 
factories piled up a total production val- 
ue of $1,500,000,000 in war goods alone. 
Some 75,600 Dallas County men and 
women were at work on the production 
front at the peak period (June, 1944). 
Remaining at relatively high levels sub- 
sequent to the conclusion of hostilities, 
industrial employment has been the key 
factor in offsetting declines in other cate- 
gories, with the result that total non-ag- 
ricultural employment is today substan- 
tially above the peak war total of 208,- 
000 and on November 1 stood at the all- 
time of high of 264,600 workers. 

Its factories having made a major con- 
tribution to war production during 


World War II, industrial Dallas expects 
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to play an equally vital role in America’s 
new defense program. At work on a sur- 
vey of Dallas County’s war production 
potential is the Dallas Manufacturers’ 
and Wholesalers’ Association, a division 
of the Dallas Chamber of Commerce. 
Results of the investigation will be 
turned over to the Army, Navy, and Air 
Force procurement offices. They in turn 
will work with prime contractors and tell 
them of potential Dallas subcontractors. 
The armed services have indicated their 
desire to see prime contractors place as 
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WAX PAPER BAGS and bread wrappers roll off a four-color press at Dallas before being wax coated 





many subcontracts as practical with 
smaller manufacturers. In the event of 
total mobilization, the subcontracting 
volume would be greatly increased and 
plants handling subcontracts pior to M- 
Day would have the benefit of experience 
gained under less urgent conditions. 
Since the acceleration of the Armed 
Forces procurement program, Dallas 
manufacturers have increasingly been 
interested in seeking both prime and 
sub-contract “war” work. At this point, 
sub-contract work has been concentrated 
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and sent to food plants and bakeries all over the South. At the Dixie Wax Paper Company, Walter J. 
Fouts inks a press that prints 24,000 four-color bread wrappers an hour. 





MAYONNAISE bottles are capped with a Kraft 

label at Garland, Dallas County, factory of Kraft 

Foods. Robert Moonjian pours more caps into the 

machine as Virginia F. Vaughn inspects bottles 
ready to leave the plant. 





BAY RUM ond other Superior Products are manu- 
factured in Dallas for nation-wide sales. Wyonona 
Tarleton, left, screws the caps on bottles after they 
are filled six at a time, while Ruth Bridges, right, 
lines up more empty bottles. 
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METAL WINDOW FRAMES are fabricated in Dallas by Universal Corporation, credited with being 
the first in America to design, manufacture, and erect metal-glass building accessories in aluminum, 
stainless steel, and bronze. At left, Walter Coffer selects a sheet of stainless steel 
to be cut by Tip Rodgers, at the press. 

Hal 
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STORE FIXTURES get a veneer finish from Jack 

Dalton, center, while Harry Miller, right, puts a 

straight edge on a board at the Klimist 
Manufacturing Company. 


CAPSULES are filled at the rate of 28,000 an 

hour at the First Texas Chemical Manufacturing 

Company. Murlene Reid fills cold capsules for the 
approaching winter. 


DR. PEPPER SYRUP requires one hopper of sugar—or 29,000 pounds—for each receipt. The stainless 
steel units, shown below at Dr. Pepper Company plant, are kept hospital clean. 
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CHILDREN'S CLOTHES start with cutting bolts 

of material, done by Joe Blackwell, left, and finish 

with packing delivery boxes, done by Louise 
Thomas, at Johnston, Inc., of Dallas. 


mostly in a few companies, principally 
in one industry, aviation. However, con- 
tract manufacturing as well as that to 
supply other manufacturers with com- 
ponent parts, tools, machinery, and the 
like are beginning to spread out gradu- 
ally over the entire Dallas industrial 
front. As forecast material shortages de- 
velop, it is expected that these types of 
production will be greatly accelerated. 

The diversity and balance of Dallas’ 
industrial economy are viewed as factors 
promoting opportunities for subcontract- 
ing work. The availability of firms to 
produce component parts locally has like- 
wise been a factor in interesting some 
companies in Dallas. Conversely, some 
companies, in such fields as adhesives, 
stampings, and gauges, have developed 
an interest in Dallas because of the 
opportunities to supply needs and have 
an initial competitive advantage in 
doing so. 

Dallas measures up as a good manu- 
facturing location when appraised in 
terms of factors which an United States 
Department of Commerce survey found 
to be basic in governing the evaluation 
of industrial plant locations. The survey, 
made in mid-1947, covered some 75 in- 
dustry groups. In order of most frequent 
designation as influencing decisions, 
these factors were reported by the sur- 
vey to be: Distribution facilities, tax 
structure, transportation facilities, sites. 
labor, markets, industrial fuel, location 
of production material, laws and regula 
tions, power, water, living conditions 
and climate. 

While each of these factors weigh in 
the decisions of industrialists evaluating 
Dallas as the location for new ot 
expanded facilities, those manufacturers 
of products in the consumer classifica- 
tion undoubtedly give chief considera- 
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Another addition to Airco’s extensive line of gas-cutting machines will 
be coming off the production lines very shortly—the No. 3 Monograph, 
an inexpensive, portable, oxyacetylene shape-cutting machine. 


The new No. 3 Monograph, lowest priced machine of its type (only 
$695, including a manual tracing device, torch, tip, tubular rail, hose and 
carrying case) will cut steel up to 8” thick in most any shape. Its cutting 
area is 32 inches by 4 feet 8 inches, and with the addition of 6-foot 
8-inch rails, the length of the cutting area can be extended as desired. 


Further, in addition to regular shape cutting, this new machine will 
also handle straight line, circle and bevel cutting jobs—all with a high 
degree of accuracy. 


The Airco No. 3 Monograph is portable—the machine itself weighs 
but 110 Ibs. and the tubular rail 35 Ibs. The entire unit is packed in 
a carrying case which can be conveniently handled by two men. 
SPECIAL TRIAL OFFER 
(Good in Continental U. S. A. Only) 

If you would like to try this machine for two weeks in your own 
shop on your own work, just drop a letter to your nearest Airco office 
or authorized Airco dealer and they will advise you how this can be 
arranged. If you would like a descriptive folder (ADC-660) about this 
unique, new shape-cutting machine, please fill out and mail the 
attached coupon. 
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Calcium Carbide... Gas Cutting Machines... Gas Welding Apparatus 


and Supplies...Arc Welders, Electrodes and Accessories Address. 


the (2! AIRCO No. 3 MONOGRAPH 





. 
Air Repuction MaGNoLiA COMPANY 


A Division of Air Reduction Company, Incorporated 


gas shape- 
cutting machine 











Houston 1, Texas 
er (ADC-660) describing the Airco No. 3 Monograph. 
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PAPER PRODUCTS have gone across the nation for more than 50 years 
with the trademark of Fleming and Sons. From wallpaper to egg cartons, 
all products are made in Dallas. 


tion to the market factor, coupled with 
Dallas’ geographic position or nearness 
to regional, area, or national market 
potentials. Tied in closely with this factor 
are Dallas’ favorable distribution and 
transportation facilities. Air, rail, and 
highway transportation systems have 
developed their schedules and services to 
accommodate Dallas’ dominant distribu- 
tion interests. 

Ranking high also in favorable con- 
sideration is Dallas’ labor supply, its 
quality, productivity, intelligence, and 
ability to learn. Good living conditions, 
efficiency and cooperative attitude of gov- 
ernment as reflected in laws and regula- 
tions, and a fair tax structure are also 
important favorable factors. Lower con- 
struction costs as compared with certain 
other areas have meant in some instances 
a firming of an interest in putting a plant 
in Dallas. Sites, fuel, power, and water 
are not only pacing industrial growth but 
are being provided by industrial area 
developers, the utility companies, and 
the City of Dallas in amounts in antici- 
pation of future development. Dallas’ 
generally mild climate, with relatively 
low humidity, has meant year-round 
operations, lower labor costs because of 
less absenteeism than in other parts of 
the nation, and other advantages. 

For certain industries, Dallas’ decen- 
tralized position, providing insulation but 
not isolation, is an important factor. The 
increasing ability of industrial Dallas to 
supply components or do the necessary 
sub-contract work is also helpful in crys- 
tallizing a decision for Dallas on the part 
of some companies. 
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Dallas has also merited the reputation 
of “getting the job done.” The cooper- 
ative attitude of Dallas businessmen and 
government officials and the interest on 
the part of Dallas investors in providing 
physical facilities and in some instances 
capital have impressed industrialists of 
other areas with the fact that at Dallas 
industry will find a healthy “climate.” 

The snow-balling factor, however, 
which is accelerating industrial activity 
in Dallas is the expanding market which 
Dallas centers. Increases in population 
and in income levels in turn increase in- 
dustrialization of the area. 

Moreover, the national awareness of 
Dallas has been a fine force in the city’s 


PAINTS for all purposes are produced by Jones- 

Blair of Dallas. Bobby Smith, left, and Nolen Wil- 

son apply a stirring propeller to a vat of house 
paint ready for mixing. 
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BATH TUBS can be drawn in one stroke of the 1,000-ton hydraulic drawing 
press at Verson Manufacturing Company. This is the largest drawing press 
of its kind in the Southwest. 


favor. The Dallas Spirit, aggressive and 
friendly by nature and free of tradition, 
has meant attitudes and a citizenship 
favorable to new undertakings with the 
capacity to succeed. 

The Dallas area is regarded as still 
“debtor” in most of its needs. It is expect- 
ed that many more companies will seek 
a competitive advantage by producing 
nearer to the Southwestern consumer, 
individual or corporate. Such companies 
will look at Dallas as a possible location. 

Meanwhile, hundreds of factories are 
becoming more and more important con- 
tributors to the city’s sound, stable, 
diversified economy. 


WEIGHING BAGS of potato chips at Morton 
Foods plant is Novalene Cartwright, right, w 
Dorothy Kines, in background, putting empty 
bags on the machine. 
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A partial view of the big Press Room, 
showing some of the larger presses 
in production. 


NEW, COMPLETELY 
EQUIPPED PLANT 


More than 50,000 square feet of 
shop space... railroad trackage 
inside building...crane and 
heavy handling equipment... 
presses from the smallest OBI's 
to 1000-ton capacity . . . complete 
tooling shop... auxiliary equip- 
ment—all ideally suited to produce 
your deep drawing stampings and 
other press work, 
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THIS LUNCHEON in one of the two private 
dining rooms of “The Dallas Morning News" hon- 
ored Astrid Varnay, Metropolitan soprano, who 
was in Dallas for a recital last month. Those at- 
tending are, left to right, Miss Peggy Louise Jones, 
Lanham Deal, News’ Amusements Editor John 
R field, Symphony Manager Giovanni Cardelli, 
Miss Varnay, Symphony Conductor Walter Hendl, 
Mrs. Lanham Deal, Rual Askew, Miss Fairfax 
Nisbet, and Hermann Weigert, Miss Varnay's hus- 
band, manager, and accompanist. 





ONG before the present trend of enlightened labor rela- 

tions, “The Dallas Morning News” pioneered an activity 

now regarded as standard practice by firms concerned with 

the welfare of its workers. It opened the first employees’ 
Junchroom in the Southwest, nearly 33 years ago. 

Although the original facilities in the newspaper’s old 
building on Commerce at Lamar, by comparison with today’s, 
were cramped and inadequate, they provided a welcome re- 
lief from the home-packed lunch and proved highly popular 
with the workers. 

Present kitchen and dining facilities in the new home of 
the News at Young and Houston have been as carefully de- 


CHECKING some freshly-baked pies in the well-equipped kitchen of 
“The Dallas Morning News” is Mrs. Verna Lee Gagliardo, 
left, cafeteria manager. 


Employee 










Feeding 


signed as any other phase of the structure, under the direc- 
tion of Leven Deputy, mechanical superintendent charged 
with the responsibility of correlating the building plans. The 
guiding factor was the realization that well-served meals, in 
pleasant surroundings, are of prime importance to the wel- 
fare of employees. 


As a result, the new cafeteria is considered one of the na- 
tion’s best planned and finest equipped. The food prepara- 
tion area is a composite of shining, stainless steel and gleam- 
ing tile, with walk-in refrigerators as large as the average 
home kitchen. The dining areas, which consist of a public 
room seating 150 persons, a club room seating 65, and a 
private room for groups up to 14, are acoustically treated 
and air conditioned. Negro employees have their own dining 
room which includes the same comforts. 

Recognizing the complexities of day-to-day operational 
problems, Joe A. Lubben, business manager of the News, 
turned over the responsibility for operating the cafeteria to 
the J. L. Richardson Company, which specializes in indus- 
trial feeding. Mrs. Verna Lee Gagliardo is resident manager. 

Underlying policy of the operators of the cafeteria is to do 


ROY RODDY, the News’ agricultural editor, was having a cup of coffee 


with Myrl Robison, one of the newspaper's advertising artists, 
when this picture was taken. 
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“Dallas Morning News" Is Setting Example 


















For Industry With Modern Cafeteria That's 


Busy Sixteen Hours a Day, Six Days a Week 













— more than merely feed; they seek to afford a friendly, home- 
reed like environment conducive to pleasant eating and normal 
The digestion for the News’ 800-odd employees—editors, report- 
is, in ers, artists, accountants, printers, pressmen, clerks, and 
wel- laborers. 
The cafeteria does not boast of a specialized cuisine as 
e na- such, but does brag of its good “home cookin’.” The estab- 
para- lishment caters to individual tastes and offers facilities for 
eam- satisfying them. One can be as “homey” as he pleases in the 
rage large cafeteria or he can bring guests and be as exclusive as 
ublic he desires in either of the two private dining rooms. Social- 
nd a izing is encouraged at all times but on Thursdays, particular- 
ated ly, families are encouraged to “come to the News and ex- 
ning change views.” More than 1,000 customers are served daily. ve > a 
Popularity of the cafeteria is attested by the fact that the MRS. VERNA LEE GAGLIARDO 
ional number of customers served daily runs considerably above 
ews, the total number of News employees. In addition to having 
r to their friends and business acquaintances in for a cup of coffee 
\dus- , i 
ger. atest cenmc p aching iva Acre sak aeeaeadiateaaa practice, and has been lauded by the Dallas City Health 
o do Department for its efficiency and good record for sanitation, 
The cafeteria adheres to the highest sanitary standards in said Mrs. Gagliardo. The cafeteria is open from 8 a.m. to 
bat die strict observance of the principles established in hygienic 11:30 p.m. Monday through Saturday. 




















GOING THROUGH THE SERVING LINE at the “Dallas Morning News” 
cafeteria are the group of employees, pictured at left, who are making 
their food selections from a custom-built stainless steel counter with glass 
front. Shown above is a view of the main dining room at lunch time, 
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Dr. James L. Green 


REQUENT published reports indi- 

cate aggregate employment figures 
for the nation and for particular labor 
markets. Aggregative employment fig- 
ures are important; however, they are 
misleading, for the “what” of employ- 
ment is missing. 

What specific occupations offer job 
opportunities? What is the nature of 
these opportunities? What skills and 
training are required? In which sectors 
of the labor market are demands for la- 
bor exceeding supply and vice versa? 
Which particular segments of business 
and industry are expanding job oppor- 
tunities and which declining? The 
“what” of employment lends itself aptly 
to empirical observation and objectively 
pictures social and economic patterns. 

Relatively full employment is a com- 
mendable social goal, and Dallas employ- 
ers have done well in this regard. In late 
summer, 1949, when labor markets in 
many areas were sufficiently loose to 
cause general concern, the aggregative 
employment picture in Dallas was bright. 
The Dallas “Daily Times Herald” re- 
ported on September 11, 1949, “Dallas 
Tops U. S. Labor Mart.” At that date a 
U. S. Bureau of Employment Security 
report stated: “The number of workers 
seeking employment in the Dallas Area 
constitute only 3.3 per cent of the total 
civilian labor force.” Thus in perhaps 
the most competitive business period sub- 
sequent to the termination of World War 
II, Dallas employers achieved a com- 
mendable record in maintaining employ- 
ment opportunities. 

Impact of war is again tightening 
further an already tight labor market in 
Dallas. Korean “police action” rapidly 
exerted an influence in this market. Em- 
ployment figures released by the Texas 
Employment Commission September 17, 
1950, affirm this. Employment in Dallas 
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By Dr. James L. Green 
increased by 2,700 between mid-July and 
mid-August, 1950. Unemployment 
dropped to approximately 5,000, the 
lowest figure since November, 1948, only 
1.9 per cent of the total civilian labor 
force being unemployed and seeking em- 
ployment. Aircraft and automobile 
manufacturing reveal the most substan- 
tial gains. Food processing and textile 
manufacturing follow in that order. 
These “big three” industries in the Dallas 
area were currently employing 10,350, 
10,165, and 8,000 employees respec- 
tively. 

These aggregative employment figures 
provide a general overall view of the Dal- 
las labor market. That they are impor- 
tant is apparent. Private and public 
policies alike may be influenced by such 
information. Price policies, employment 
and output policies, plant expansion and 
anticipated sales policies may be affected. 
Public building and construction pro- 
grams, traffic control, and general ad- 
ministrative programs may be condi- 
tioned. However, aggregative figures 
leave much to be desired. Employment is 
largely an individualized and personal 
matter. Vocational guidance to the indi- 
vidual seeking employment is lacking. He 
wants to know what skills are needed and 
in short supply; in which areas lie the 
most promising individual opportuni- 
ties; what training he needs and where 
he can secure it? The “what” of indi- 
vidual employment opportunities as ob- 
served in the changing Dallas employ- 
ment picture is presented in the follow- 
ing data. 

Though demands for labor in 1949 are 
below those of 1945 the reader is re- 
minded that Dallas was rated as the tight- 
est labor market in the United States in 
perhaps the most competitive period sub- 
sequent to World War II. Even though 
Dallas is primarily a commercial rather 
than industrial center, the impact of war 
is significantly revealed. A further tight- 
ening of an already tight labor market 


EDITOR'S NOTE: Data for this report by Dr. 
James L. Green, assistant professor in the depart- 
ment of personnel administration at Southern 
Methodist University, were secured from an an- 
alysis of “Help Wanted" advertisements in the 
“Dallas Morning News" for the month of Sep- 
tember for the years 1945, 1949, and 1950, These 
advertisements have been studied and the findings 
presented in accordance with the Dictionary of 
Occupational Titles, U. S. Employment Service 
classifications. Percentage changes depict trends 
in demands in the Dallas labor market. 


Dallas Employment Trends 


is revealed in rising demands for labor. 

Professional and managerial oppor- 
tunities reveal no significant change since 
the fall of 1949 and are below the level 
of 1945. This perhaps indicates a dif- 
ferent business point of view. Anticipat- 
ing reconversion from wartime controls 
to peacetime markets, business activities 
were turning to tertiary occupations and 
services. Expansion plans, entry into new 
fields, and a shortage of technical man- 
agerial trained personnel are reflected in 
the 1945 demands. Conversion in 1949 
to quasi-wartime controls reflects a turn 
to secondary manufacturing and process- 
ing operations. Professional and man- 
agerial personnel demands are decreas- 
ing relatively with the exception, per- 
haps, of first-line supervisory personnel. 

Clerical and sales personnel seeking 
employment are entering an expanding 
market. Prior to the relaxation of con- 
trols following World War II, goods were 
in short supply relative to demand. Em- 
ployers, in general, were able to dispose 
of their production without forceful sales 
efforts. Demands for sales personnel re- 
flect the anticipation of a return to a 
consumers’ market. Although the picture 
had changed by 1949, increasing sales 
efforts were necessary to maintain pro- 
duction lines in full operation. In Sep- 
tember, 1950, sales personnel were de- 
manded probably (1) to reduce inven- 
tories at current prices prior to the im- 
position of price controls, and/or (2) 
because business managers held the opin- 
ion that controls will not be imposed to 
restrict purchasing or that continuing 
sales efforts are necessary to keep pace 
with civilian production. 


Clerical personnel are in increasing 
demand as employment and output ex- 
pand. Job opportunities in this area seem 
abundant. Supplementary employees to 
service production line operations are 
in increasingly greater demand. House- 
wives and other secondary family income 
recipients entering clerical, sales, and 
other occupations exert pressure on the 
demand for domestic employees. When 
secondary employment rises, additional 
family income conditions this demard. 
This applies also to demands for socal 
and service personnel. With consum:r 
goods in short supply and difficult 0 
purchase, buyers’ trends turn to serv! ¢ 
and social commodities. Demands 1 
these areas can be expected to rise rap’ |- 
ly if full wartime controls are impose '. 
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After only three months of armed con- 
flict, secondary employment is rising and 
exerting its influence. This trend is ap- 
parent in the above data. 

Agricultural and skilled building 
trades personnel are not presented in the 
data collected as the source of data is not 
representative of the recruitment de- 
mands for this type labor. 

Expansion of employment and output 
in secondary manufacturing and process- 
ing industries is characterized by increas- 
ing demands for semi-skilled personnel 
and particular types of skilled person- 
nel. Machinist, mechanics, draftsmen, 
and engineering personnel face expand- 
ing employment opportunities. Semi- 
skilled machine operators and tenders are 
particularly needed in secondary manu- 
facturing expansion. Much attention is 
being directed toward establishment of 
training programs to meet specialized 
requirements. Demands for unskilled per- 
sonnel also have felt the impact of quasi- 
wartime activity. In a tightening labor 
market unskilled personnel employment 
opportunities will probably continue to 
increase. Those individuals who desire 
and have the capacity may well acquire 
one of many type skills needed by ex- 
panding business and industry. 

In summarization, the “what” of em- 
ployment in the Dallas labor market in- 
dicates growing job opportunities in all 
areas, but particularly in clerical and 
sales, domestic, service and social, semi- 
skilled and unskilled areas. Full-scale 
military operations will call forth con- 
siderable secondary employment, but 
fortunately demands are such that the 
type personnel required can most easily 
be trained and fitted in to meet indus- 
trial and business requirements. In the 
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Employment Demands in All Classifications 
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THIS CHART compares employment trends in Dallas in all classifications as noted during the same 
month (September) of the years 1945, shown by white line; 1949, black line; and 1950, red line. The 
author of this article was assisted by J. D. Faulkner, graduate student of Southern 
Methodist University, in preparing the graph. 
absence of armed conflict, the employ- _ployers are equal to the task of provid- 
ment picture should continue to be good, ing relatively full employment oppor- 

for the record indicates that Dallas em- _ tunities. 





Man Seeking a ZEE 


...to forge that final link in his pro- 
duction problem. He’ll find it at 
Briggs-Weaver, too; since our stock of 
over 26,000 items includes many, many tools or 
machines that are vital links in production efficiency. 
Next time you have a problem — call your Briggs- 
Weaver man. He’ll know exactly how to help with 
your problem. 
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Texas Research Foundation 
Begins Drive for $1,250,000 


EXAS Research Foundation’s 
$1,250,000, five-year operating fund 
campaign got off to a flying start this 
month with a $241,500 gift from Karl 
Hoblitzelle, Interstate Circuit president. 
“The money is needed,” explained 
Campaign Chairman W. G. Vollmer, 
president of the Texas & Pacific Railway, 
“to permit the foundation to continue 
and extend its research program to re- 
vitalize the rural economy of Texas.” 
Top leadership for the drive, which 
will continue during the remaining weeks 
of 1950, also includes Fred F. Florence, 
president of the Republic National Bank; 
Ben H. Wooten, president of the First 
National Bank; and R. L. Thornton, 
chairman of the board of the Mercan- 
tile National Bank, who are big gifts co- 
chairmen. E. P. Simmons, president of 
Sanger Brothers. is special gifts chair- 


man, and E. M. (Ted) Dealey, president 
of the “Dallas Morning News,” is area 
gifts chairman. 

Special gifts division chairmen in- 
clude: Oil, Dilworth Hager; cotton, Eu- 
gene B. Smith; malt and alcohol, Julius 
Schepps: insurance and real estate, Don 
M. Houseman and James Hudson; pro- 
fessional medical supplies and equip- 
ment, Byron Combs; paper and printing, 
Clark Ethridge; groceries and _perish- 
able foods, Joe C. Thompson and G. A. 
Penniman; financial, E. O. Cartwright; 
transportation and public utilities, 
George L. MacGregor; builders’ supplies 
and construction, J. E. Ziegelmeyer ; pub- 
lic service, John Q. Adams; and residen- 
tial Mrs. J. C. Vanderwoude. 

John W. Carpenter, president of the 
Dallas Chamber of Commerce, is co- 
chairman of the foundation’s board. 
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your product in Gaylord boxes. 


Call us for better packaging. 
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SLotters: 


I am now a believer in Southern 
Hospitality—I have actually seen it hap- 
pen. It is all the more amazing when you 
consider how busy everyone was the 
week-end of October 14 in your city. 
I’m sure you will be proud and happy to 
hear how some of the residents of your 
good city treated some total strangers. 

First, we stopped just outside of Dal- 
las at a service station on Friday eve- 
ning and asked how to get to the address 
where we had our room for the week-end. 
The attendant took approximately 15 to 
20 minutes in explaining to us how to get 
there and gave us a map of the city. 

When we got to the main part of 
Dallas, we asked a taxi driver, who was 
also stopped at a red light, where Second 
Avenue was and he told us to follow 
him. When we got to Second Avenue he 
stopped and said if we would give him 
the address we wanted he would tell us 
how to get there, which he did. 

That should be enough for one week- 
end but that isn’t the end of the story. 
Our room was only 11 blocks from the 
Fair and the people we had our room 
with (arranged by other friends) were 
total strangers to us. They not only in- 
sisted we have breakfast with them Satur- 
day morning, but the man of the house 
took us to the Fair and we left our car 
at their home. He explained we could 
catch a cab or walk the 11 blocks with- 
out bothering with our car, when com- 
ing back that night. 

When we started home after the “South 
Pacific’’ show Saturday night, we asked 
a man starting out of the gate which 
street was Grand Avenue and he said he 
would take us. We explained we only 
had a few blocks to go and would walk, 
but he insisted. He took us out of his 
way to our room. 

We decided to drive back to Okla- 
homa City Saturday night instead of 
Sunday morning and, as we were ready 
to leave, the woman of the house came 
out with a huge box of fruit, candy, 
mints, etc., for us to snack on. - 

Could anyone possibly top that many 
nice things happening in a strange city? 
Truly Dallas must be a wonderful city 
and our whole week-end there was cer- 
tainly a pleasure. 

By the way, we were O.U. fans, and 
the victory that afternoon was a pleas- 
ure also! 


Mr. and Mrs. Wesley Moeller. 
127 S. W. 26th Street 
Oklahoma City, Okla. 
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THE PRESIDENT AND THE OFFICE BOY shore interest in the First 
National Bank's seventy-fifth anniversary ‘party book."’ Jack Lindsey, who 
joined the bank when he graduated from high school last June, said he 
“wouldn't mind” being president, so Ben H. Wooten let him try his chair. 


By Horace Ainsworth 


Photography by Squire Haskins 





FLOWERS FROM HAWAII accent the bank's foreign 

activities, which reach as far as Syria, South America, 

and India. W. H. Roberts, vice president in charge of the 

foreign department, and Thelma Wells, information girl, 
admire the bouquet of Authereums, 
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SOUTHWESTERN BANKERS were honored at the outset of the diamong 
jubilee celebration of the First National Bank in Dallas. 


first Nations 


EN H. WOOTEN has a new, handsomely bound book on 


his desk. 


Between its leather covers unfolds a story as magic as any 
picture book ever told, a story that’s all “happy ending.” 
The book captures the few, brief moments that a great Dal- 


las institution, the First National Bank in Dallas, paused to 
glance back at its first 75 years before plunging into the busi- 
ness-as-usual routine that will have to click off day-by-day 


until another 75 years go by. 


It’s a “party book” creaming off only the glory, omitting 
the work and risk that two men started when they brought a 
few bags of gold and some greenbacks to a frontier town. 


EDGAR L. FLIPPEN, chairman of the 
board of directors, greeted guests at one 
of America’s most unique events: A recep- 
tion honoring the stockholders of a 
banking corporation. 


ie Mi hs, ys 
ORNAMENTS OF ICE were filled with 3ulf 
shrimp for the bank's “owners.” A bank s 2ck- 
holder, escorted by Vice President W. H. Lea ‘ef- 
wood, and Mrs. and Mr. Marshall S. Cloyc 
vice president, are shown above. 
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NATHAN ADAMS, honorary chairman of the ELLIOTT BELL, publisher and editor of GEORGE WAVERLEY BRIGGS, vice president 
First National board, receives his host's bouton- “Business Week," came to Dallas for the and trust office, edited an anniversary brochure, 
niere irom Peggy Chapman. bank's anniversary celebration. presenting the bank's history and its officers. 


versary 


First National did everything known to modern showman- 
ship to make its anniversary gay. There were dancing girls, 
orchestras, fancy foods, souvenirs, cocktails, Broadway sing- 
ers, and Hollywood stars to entertain the influential friends 
who came from all over the country to offer their congratu- 
lations. 


Stockholders, oilmen, politicians, corresponding bankers, 
and all the bank’s customers were honored at three lavish 
parties and an open house. 


The diamond jubilee celebration began earlier this year 
with a dinner for bank officials from throughout the South- 
west. C. E. McCutchen of Wichita Falls, newly elected presi- 


STOCKHOLDERS’ RECEPTION, above, featured the. finest. At right,” 

Mrs. Ann Brittain, who applied for aif6b,on the bank's anniversary, received 

he attention of the men who have served the bank the longest; John Web- 

ter, left, who began in 1897; and E. S. McLaughlin, right, with the bank 
since 1899. W. B. Landress, vice president, is in the center. 
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dent of the Texas Bankers’ Association, and Mr. Wooten, who 
has been president of First National for less than a year, gave 
brief addresses. 

Each guest received an onyx-and-gold fountain pen desk 
set, with his name engraved on a gold plate, bearing the 
symbolic figure “75.” 

Full page advertisements in both Dallas newspapers her- 
alded the day the bank actually became 75 years old, October 
11. Before 7 a.m. delivery boys began bringing flowers and 
telegrams from the far corners of the world, including a 
bouquet flown from Hawaii. By closing time, the bank’s main 
lobby and most of the officials’ offices were banked solidly 
with flowers. 

The day’s activities reached a climax when First National 
staged something unique in the annals of American corporate 
relations—a reception for its stockholders, 1,300 of whom 
live in Dallas. 

Nathan Adams, honorary chairman of First National’s 
board and dean of the Southwest’s banking fraternity, and 
Edgar L. Flippen, chairman of the board, headed the receiv- 
ing line. 

Two hundred pounds of lobster were flown from Maine for 
Chef Louis Berard’s “Lobster a la Newburgh.” Twenty crates 
of California avocados went into the Guacamole salad. Fresh 
shrimp was rushed from the Gulf to fill more bowls of glit- 
tering ice. 

Even with this, First National was not satisfied that it had 
returned all the obligations gathered over the last 75 years. 

“When an institution reaches its seventy-fifth anniversary, 
it is a pretty good place to pay tribute in all humility to those 
who have made you great,” Eugene McElvaney, vice president 
in charge of the bank’s oil department, declared. 

With that in mind, the bank honored last month more than 
1,000 oilmen, government dignitaries, and bankers at a 
sumptous dinner which saluted their “mutually enjoyable and 
beneficial business relations.” 

First National has loaned the oil industry more than a bil- 
lion dollars. The “borrowers” were served 14-ounce sirloin 
steaks, which underwent a special five-week aging process 
before being prepared with fresh mushrooms from Colorado. 

Mr. Adams, who instituted First National’s policy of lend- 
ing money on oil that is still below the ground, received a 
standing ovation from the men whose business success he has 
shared. 

The First National traces its history from incorporation of 
the Exchange Bank, with a capital of $60,000, chartered in 
1875 by the State of Texas. It was an outgrowth of the pri- 
vate bank of Gaston & Camp, later Gaston & Thomas. In 
1887 it became a national bank known as the National 
Exchange Bank. In 1905, National Exchange consolidated 
with American National Bank, forming the American Ex- 
change National Bank. 

This bank in 1930 merged with the City National Bank to 
become the First National Bank in Dallas. Its capital struc- 
ture now stands at $26,830,219. In all its history, it has never 
missed a dividend. 

America’s leaders—financial, industrial, and governmental 
—all have their place in the bank’s “Seventy-fifth Anniver- 
sary Book.” So do the other people who have had a vital hand 
in the bank’s growth: Its employees. 

The book closes with a picture of the two employees who 
have served the bank the longest, helping a prospective em- 
ployee fill out an application. 

Maybe First National was celebrating more than its past; 
perhaps it was previewing the future. 
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MINIATURE OIL RIG, complete in every respect and operating like a 
real one, attracted attention at the bank's oil banquet. Shown above, left 
to right, are Ben H. Wooten, First National president; Tom Gooch, publisher 
of the “Daily Times Herald"; Eugene McElvaney, vice president in charge 
of the First National's oil department; Senator Tom Connally; E. M. (Ted) 
Dealey, publisher of the ‘Dallas Morning News'’; Amon G. Carter, publisher 
of the “Fort Worth Star-Telegram"; Jack Dempsey, former heavyweight 
champion; Governor Allan Shivers; Representative Ed Gossett; and Edgar L. 
Flippen, chairman of the First National board. 


AN OIL BOOM TOWN sprang up for the oilmen's dinner on the mez- 
zanine of the Baker Hotel, complete with the “Last National Bank" bearing 
the sign, ‘Positively No Oil Loans.” In the photo above, Eugene McElvaney, 
First National vice president, leans against the rail, facing the camera. 
Below, President Ben H. Wooten greets a guest in front of the “barber shop.” 
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Newest Industrial District! 
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The Palmer Manufacturing Corporation, one of the 
nation’s larger manufacturers of heating and cooling 
equipment, attracted by this development purchased 20 
acres along Illinois Avenue and has the first unit of its 
100,000 square foot plant under construction. 





Santa Fe Industrial District Dsllas means business! 


The Dallas Southwest is a 


Terminal Building Corp., owner market of 18 million people 

in seven states with a yearly 

Put your business in the center of the rich Dallas spending power of 17 billion 
Southwest . . . This property is strategically located dollars. 


at the Southwest city limits . . . equipped with lead 
tracks and hard surfaced roads. . . gas, water, and electricity 
are available in unlimited supply—locations are being 
offered for sale or lease at reasonable rates. For com- 

plete information, just communicate with: 











J. D. Whitman, Division Freight Agent 
1315-21 Commerce, Phone PR-6301, Dallas 


George W. Cox, Industrial Agent, Santa Fe Building, Galveston 
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THE MAESTRO AND THE PRESIDENT of the Dallas Symphony Orchestra, Walter Hend!, left, and 


Lawrence Pollock, right, initiated the 1950-51 concert season this month. 


Dallas Symphony. Opens 
Golden Jubilee Season 


ITH a new set of officers in the 

driver’s seat, the Dallas Symphony 
Orchestra opened its golden jubilee sea- 
son this month with big plans for “going 
places.” 

Its going—on tour of the Southeast 
and Midwest—will take the orchestra to 
some 50 cities in 17 states, from Florida 
to Chicago. A six-concert series.in Fort 
Worth will mark the sixth consecutive 
year of appearances in the neighboring 
city. 

A total of 80 concerts, plus at least 
two recording sessions, are in prospect 
for Musical Director Walter Hendl. Dal- 
las performances will include four spe- 
cial events besides the subscription series 
and seven Saturday morning concerts 
for students and pre-school children. 

Backbone of the season’s schedule is 
two subscription series of nine concerts 
each. 


The Sunday afternoon series, with 
artists and dates, follows: 

November 19—Orchestral. 

December 3—Rudolph Firkusny, 
pianist. 

December 17—Nathan Milstein, vio- 
linist. , 

December 31—Paul Breisach, guest 
conductor. 

January 14—Wilfred and Gerald Beal, 
duo violinists. 

January 28—Verdi Requiem, Richard 
Tucker, Frances Yeend, Oscar Natzka, 
Eunice Alberts, and chorus of 250 from 
North Texas State College. 

February 11—James Mathis, pianist. 

February 16 (Friday evening )—“Con- 
cierto Entre Las Americas.” 

April 15—Orchestral. 

The Tuesday evening series presents: 

November 28—Jennie Tourel, mezzo 
soprano, with chorus of 250. 
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December 12—Mischa Elman, violin- 
ist. 

December 26—Orchestral. 

January 5 (Friday evening) —Jubilee 
Anniversary Concert. 

January 9—William Kapell, pianist. 

January 23—Erica Morini, violinist. 

February 6—Eleazar de Carvalho, 
guest conductor. 

February 20—Sascha Gorodnitzki, 
pianist. 

April 10—Orchestral. 

The new officers for the 1950-51 sea- 
son include Lawrence Pollock, president; 
Roland S. Bond, executive vice presi- 
dent; Stanley Marcus, Dr. Samuel A. 
Shelburne, and Mrs. H. W. Roberts, vice 
presidents; John W. O’Boyle, secretary ; 
and Dan D. Rogers, treasurer. 

New executive committeemen include: 
Mrs. R. E. Harding, Miss Marion Flagg, 
Gordon Rupe, Stephen I. Munger, Jr., 
and Ernest Alexander. 

Committee chairmen are Mr. Rogers, 
finance; Dr. Shelburne, music; Henry 
Jacobus, sponsor membership; and J. F. 
Stuart Arthur, comptroller and financial 
consultant. Brooks McCormick and Mr. 
O’Boyle have been added to the sym- 
phony orchestra board of directors. 





FIRST SOLOIST with the Dallas Symphony will 
be Jennie Tourel, mezzo soprano. 
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STRAYHORN-LACEY BUICh CO. 


Eighth and Lancaster, is one of Dallas’ finest examples 

of modern building art. It embodies every known modern 

convenience and innovation including the wise use of 

GLASS and products of Glass. 
CALL US FOR 

The architects, Adams & Adams, and the Jansen Con- 

struction Company, were ‘“‘the men behind the scenes.” 
OF EVERY Binswanger & Company is proud to have furnished the 
DESCRIPTION GLASS and done the glazing on this beautiful building. 
The daylight effect, achieved by glass, is most cheerful 
and practical. The south wall of the shop area was 
glazed with Aklo Heat Absorbing Glass for the comfort 
of the workmen. 


. 
Binswanger + co. 
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—Photographs by Squire Haskins 


Lasso Club Teams Push 
Drive for New Members 


ORE than a hundred new names 

appear on the membership rolls of 
the Dallas Chamber of Commerce this 
month as the Lasso Club pushes toward 
its goal of 300 new recruits during its 
Fall Round-Up. Attainment of the im- 
mediate objective will put the Lasso Club 
over the top in reaching its quota of 
1,000 new members in 1950. 

“While the current drive is moving 
along successfully, the thinking which 
has motivated each new member to sign 
a membership application is far more 
important than the number of new mem- 
berships secured,” pointed out H. A. 
Widdecke, foreman of the Lasso Club. 

“Every individual and business or- 
ganization in Dallas has a stake in our 
community’s future. The Dallas of today 
is a direct result of the planning of yes- 
terday and the Dallas of tomorrow will 
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be what we today make it. Awareness of 
a civic responsibility to contribute to a 
better Dallas of tomorrow causes indi- 
viduals and business firms alike to seek 
out the most effective way of assuring a 
better Dallas for our future citizens, and 
that is by working together through the 
Dallas Chamber of Commerce to accom- 
plish specific objectives more effectively 
than could be done by the same individ- 
uals working independently of one an- 
other.” 

Recent additions to the membership 
are listed as follows, together with infor- 
mation regarding their business ad- 
dresses, firm representatives, and type of 
business: 


Graham Reid, Republic Bank Build- 


ing; investments. 


Frank Witchell, Jr., 1600 Planta- 








SHOWING THE ROPES to new Dallas Chamber 
of Commerce members are Hugh Sawyer, manager 
of the membership department, and H. A. Wid- 
decke, foreman of the Lasso Club, both at the 
extreme right. New members shown above are, 
left to right, standing, E. W. Crumley, John Helm, 
Bill, Johnson, and Richard L. Campbell; seated, 
Albert Hoffmeier, E. O. Davidson, Hugh White, Jr., 
and William E. Snow. 


tion Road; real estate and insurance. 

Norval A. Dickey Insurance 
Agency, 816 Fidelity Building; general 
insurance. 

Bekins and Bauerle Letter Serv- 
ice, 714 North Ervay. 

Gallrein and Towne, Inc., 1410 
South Akard; F. T. Towne; manufactur- 
ers’ agents. 

Girard Life Insurance Company, 
Guardian Life Building; Charles W. 
Windham. 

Hal Myers Associates, 1029 North 
Zangs; Hal Myers; public relations. 

Texas Express Company, 204 
North Good; W. J. Williamson; pool car 
distribution. 

Trinity Ceramic Supply, Ltd., 146 
Cole; Edwin O. Davidson. 

A. B. Farquhar Company, 154 
Cole; B. R. Manson; specialized farm 
equipment. 
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W. C. Graves, 1307 Kirby Building; 
attorney. 

C. Gordon Martin, 4914 West Stan- 
ford; criminologist. 

The Manhattan Shirt Company, 
101 Cole; Fred B. Gilson; regional office. 

The Old Faithful County Mutual 
Fire Insurance Company, Fidelity 
Building; W. M. Thomas. 

Redmond Company, Inc., 1330 
North Industrial; Bertrand J. Farrell; 
electrical equipment, wholesale. 

Belnap and Thompson, Inc., 4305 
Druid Lane; Ted R. Skrodzki; sales pro- 
motion through merchandise prizes. 

Scripps Howard Newspapers, 605 
Tower Petroleum Building; Wylie Stew- 
art; general advertising department. 

Rinehart Oil News Company of 
Texas, 2411 North Pearl; Don Turner. 

Robert N. Campbell Company, 
Inc., 1330 North Industrial; Robert N. 
Campbell, manufacturers’ agent. 

Thomas M. Murphy, 4145 Prescott. 

American Express Company, 1409 
Commerce; Frank W. Erickson. 

American Library Builders, 100 
Howell; Carl A. Hooker. 

Southeastern Textile Company, 
1201 Fort Worth; W. E. Carter, Jr.; tex- 
tile bill agent. 

Industrial Safe and Lock Com- 
pany, 1314 North Industrial; Bill A. 
Johnson. 

Great Southern Plastic Corpora- 
tion, 126 Cole; H. F. Katchinska. 

Williams & Wagner Construction 
Company, 1330 North Industrial; 
James L. Williams; general contractor. 

Mueller Brass Company, 111 Cole; 
A. W. Huffmeier. 


John K. Burch Company, 110 
Howell; George G. Scott; wholesale up- 
holstery fabrics. 

Jerry’s Men’s Wear, 1507 Elm; G. 
Gomez; retail. 

The Champion Grill, 1306 Main; 
Paul A. Griffo. 

Eatwell Cafe, 1404 Main; James C. 
Gambulos, 

Club Cleaners, 3320 Junius; P. J. 
Piccola. 

Crane-Longley Funeral Chapel, 
4709 Ross; Jerome J. Crane. 

Dupli- Crafts Company, Commer- 
cial Building; H. F. Wilson; multilith 
and letter service. 

House of Lamps and Fine Furni- 
ture, 2231 Cedar Springs; F. B. Briggs; 
retail. 

Italian Village, 3211 Oak Lawn; S. 
D. Ventura. 

P. A. Warner, 2013 Young; repre- 
sents Manley, Inc., popcorn machines. 

McBride Secretarial School, 232 
Irwin - Keasler Building; Mrs. Harriet 
McBride Metts. 

Riley’s Smoke Shop, 1919 Elm; 
Vincent Tuminello. 

Guardian Life Insurance Com- 
pany of America, 419 Wilson Build- 
ing; E. E. Dale. 

Rodgers and Mace, 2117 Cedar 
Springs; R. Franklin Rodgers; interior 
decorators. 

Henry Wade, 1434 M & W Tower; 
attorney, 

Teeling Mortgage Company, 
161914 Elm; James J. Teeling. 

Crumley, Roten and Lovinggood, 

(Continued on Page 48) 





BRINGING HIS BROTHER into the Dallas Chamber of Commerce put Louis Charninsky,- extreme 
right, in first place for the second straight week in the drive to bring in 300 new Chamber members. 
Left to right, Frank Heller, corral boss, and Ben H. Wooten, honorary foreman of the Lasso Club, receive 
the membership application of Hyman Charninsky, third from left. Hyman, who was the thirty-seventh 
new member Louis has brought in during the fall round-up, is a partner with James A. Sims in 
Fay's Card Shop, 206 North Ervay. 
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The Dallas News... 


BIGGEST 
CIRCULATION 


in the 
Big 
Dallas 
Market 


Breakfast-time 
home delivery in 
218 Towns along 
The Dallas News 
Motor Routes 


The Dallas 
Morning Netws 


CRESMER & WOODWARD, INC., 
Representatives: 

New York, Chicago, Detroit, 

San Francisco, Los Angeles 











EX AS’ top life insurance executives 
paid high tribute to S. J. Hay of Dal- 
las, retiring president of the American 
Life Convention, at a testimonial lunch- 
eon last month at the Baker Hotel. 

The hotel’s Crystal Ballroom was filled 
with friends, business associates, and 
Dallas civic leaders who honored the 
president of the Great National Life In- 
surance Company for his service to his 
community and his profession. 

Mr. Hay, a director of the Dallas 
Chamber of Commerce, has been on the 
Texas insurance scene for 23 years. His 
only sojourn away from insurance was 
as a young college graduate in 1919 in the 
oil fields, but he returned to Dallas after 
a few months. He organized the Great 
National in 1928 and has been its only 
president. 

His father was the first mayor of Dai- 
las under the commission form of gov- 
ernment, in 1907. His mother, Mrs. Marv 
N. Hay, 86, is a former dean of women 
at Southern Methodist University. 

Mr. Hay has served as president oi 
the Citizens’ Charter Association. He is 
a past president of the downtown Kiwan- 


Friends 


is Club and is a member of Southern 
Methodist University’s executive com- 
mittee. 

A. F. Ashford of Austin, president of 
the Texas Life Convention and the West- 
ern Reserve Life Insurance Company, 
presided at the testimonial luncheon. W. 
C. McCord, president of Southland Life 
Insurance Company, presented a silver 
coffee urn to Mr. Hay on behalf of his 
business associates. 


Speakers at the luncheon included 
James Ralph Wood, president of South- 
western Life Insurance Company; Cecil 
Woods of Chattanooga, Tenn., president 
of the American Life Convention and of 
Volunteer State Life Insurance Com- 
pany; Robert L. Hogg of Chicago, execu- 
tive vice president and general counsel 
of the American Life Convention; and 
Frazar B. Wilde, president of the Con- 
necticut General Life Insurance Com- 
pany of Hartford, Conn., and a member 
of the national body’s executive com- 
mittee. 





st ry 


THE WIFE AND THE MOTHER of S. J. Hay help him unwrap a silver coffee urn his fr 


him as he retired as president of the American Life Convention. 












a 


iends presented 





Honor S. J. Hay 


INSURANCE EXECUTIVES who paid tribute to S. J. Hay included James Ralph Wood, left, president 
of Southwestern Life Insurance Company, and W. C. McCord, right, 
president of Southland Life Insurance Company. 


* . 


After receiving the plaudits and ac- 
claim of his friends and associates, Mr. 
Hay paid tribute to his parents and fel- 
low citizens for making possible what- 









ever he had accomplished. Then he 
added: 

“T can’t help but think of how good 
the Lord has been to me.” 
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® SP’s streamlined, diesel-powered “Hustler’ 
leaves Dallas 8:10 a.m. Convenient inter- 
mediate stops. 

® SP’s streamlined “Sunbeam” leaves Dal- 
las 5:00 p.m. Smooth comfort . . . mile- 
a-minute speed with safety. 

® SP’s diesel-powered “Owl” leaves Dallas 

11:30 p.m. Through sleeper open for oc- 

cupancy 9:30 p.m. 


Next time, try the train . . . ride South- 
ern Pacific’s “Hustler”, “Sunbeam”, or “Owl” 
to Houston and enjoy the utmost in travel 
comforts and conveniences. Rest, relax, roam 
around as the engineer drives you over 
smooth steel rails, the world’s safest highway. 
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Enjoy S.P. service and comfort 


on your next trip to HOUSTON 


City Ticket Office, 1313 Commerce Street 






Best of all, so much comfort costs so little! 
SP’s low fares make traveling by train ac- 
tually cheaper than driving your car. For 
example, from Dallas to Houston . . . 


$5 one way - *9 rounp trp 
(plus 15% Federal tax) 
in clean, comfortable chair cars and coaches. 


The friendly Southern Pacific 


Phone RAndolph 8611 
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TELEVISION DEMONSTRATION puts Saladmaster President Harry Lemmons through the paces 
cramming 200 uses into 2 minutes. Stars of the Saladmaster show, ‘Family Feud," Bob and Agnes 
Stanford, flanking Mr. Lemmons, hold a stop watch on him. : 

























TELEVISION INQUIRIES are carefully followed up, either with literature or a personal demonstra- 
tion. Shown above tabulating mail inquiries to gauge the success of each television show are, left to 
right, Saladmaster General Manager Gordon Babbitt, President Harry Lemmons, and Sales Manager 
Eugene B. Lewis. 














SALADMASTER SHIPMENTS go out from Dallas to all parts of the United States and to foreign 
countries. Andy Walker, left foreground below, head of the shipping department, shows a foreign 
shipping label to W. J. Mercer, executive vice president. Ralph Walker of the shipping department, 
extreme left, weighs Saladmaster premiums used as give-away items to promote sales. William Stephens, 
also of the shipping department, is shown at extreme right packing Saladmasters. 





















Dallas 


ALADMASTER SALES of Dallas, 
whose owners have parlayed $9,000 
and a premium plan into a booming 
direct-selling business in three years, is 
adding to the firm’s success by putting 
television to use in door-to-door selling. 
After two months of experimenting in 
the Dallas area over WFAA-TV, the com- 
pany is making plans to expand the tele- 
vision-door-knocking combination on a 
nation-wide basis. 

Harry Lemmons, president of Salad- 
master Sales, Inc., who believes his com- 
pany is the first in the nation to use tele- 
vision as a door-opener for salesmen, 
describes the television experiment as a 
“wonderful success.” 

The Saladmaster is an aluminum and 
chrome kitchen device for peeling, slic- 
ing, shredding, chipping, waffling, string- 
ing, chopping, and grating fruits and 
vegetables. 

The appliance is sold only by the door- 
to-door method; no stores have dealer- 
ships. Usually, a housewife is asked to 
sponsor a demonstration party so that 
the salesman can demonstrate the some 
200 uses of the Saladmaster to an audi- 
ence of a dozen or so prospective cus- 
tomers. 

Saladmaster Sales was born early in 
1947. 

“At our first sales meeting, we had 
three salesmen, no sales, and a total 
capital of $9,000,” said Mr. Lemmons. 

From the three-man team, Saladmas- 
ter’s nation-wide house-to-house sales 
force grew to 100 men the first year, and 
$250,000 of Saladmasters were sold at 
$24.95 each. The second year the sales 
force increased to 300 and sales rose to 
$737,114.30, an increase of 294.8 per 
cent in 12 months. Last year, Saladmaster 
had more than 800 salesmen in the field 
and sales volume totaled $1,865,820.44. 
This year, the company expects to do 
between three and four million dollars 
of business. Its goal for 1953 is 5,000 
men selling $20,000,000 of Saladmasters. 

At the beginning, Saladmaster put an 
extra ingredient in its sales program— 
good premiums—and now has added 
television. Premiums are used in every 
phase of the business—recruiting new 
salesmen, arranging demonstration par- 
ties, reference sales, to close a sale on 
the salesman’s first call, and even in the 
finance department to induce customers 
to pay promptly. 

“For example, when we need new 
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salesmen, which is all the time, we run 
a contest for our sales force, putting up 
as prizes for recruiting new men such 
items as luggage, watches, silverware, 
furniture, clothing, and sporting goods,” 
explained Mr. Lemmons. “Last year we 
gave thousands of dollars worth of such 
prizes and, as grand prizes at year’s end, 
a 1950 Buick sedan, $500 wardrobes, 
dozens of solid-gold watches, and silver- 
ware sets.” 

Most of Saladmaster’s premium money 
is spent, however, for items given to cus- 
tomers and to the women who act as 
hostesses for the salesmen’s demonstra- 
tions. These premiums include such 
items as a set of eight colored aluminum 
tumblers, knife sets, stainless-steel table- 
ware, coffee-makers, electric clocks, com- 
pacts, cooking thermometers, anodized 
aluminum bowls, pitcher-tray sets, coast- 
ers, salt and pepper shakers, tea kettles, 
sauce pans, and a six-piece funnel set. 
The company also sells a set of aluminum 
utensils in combination with the Salad- 
master. 


“Television is an _ excellent door- 
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Dallas Distributor of Food-Preparing Appliance 
Turns Salesman's Dream Into Reality Yielding 
Nearly $4,000,000 in 1950 From National Sales 





opener,” said Mr. Lemmons in pointing 
out that getting into a house is the most 
important phase of direct selling. “Peo- 
ple are more familiar with the product, 
and have a feeling that anything adver- 
tised so extensively is reliable. Television 
is also a great help in attracting new 
salesmen. Twelve were hired as a result 
of the first weekly television show. 


“Men attracted by television are of 
high caliber. A number of law students 
and white-collar workers want to sell 
Saladmasters on a part-time basis. These 
men are satisfied in their jobs, but want 
to break into television selling.” 

Saladmaster has allotted $10,000 to 
test the effectiveness of using television 
to sell its product. 
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Tue Pioneer Paper Mu 
OF THE SOUTHWEST 


In 1893, John G. Fleming came to Dallas from Oregon and bought a small papermaking plant 
in Oak Cliff—the first paper mill in the Southwest. 


Since that time four generations of Flemings have carried the development of this mill forward. 
Today its weekly production exceeds a thousand tons and its products are known throughout 


For more than half a century the Fleming Mill has been supplying Texas and the Southwest 
with paper and paper products—boxboard, building paper, wrapping paper, egg cartons, egg 
case fillers, Wallrite specialties and paper specialties. 


In keeping with the vision of its founder the Fleming Mill has continued to pioneer in its field, 
F to develop new products and to expand its plant in keeping with the growth of the Dallas 


FLEMING & SONS, INC. 


MANUFACTURERS OF PAPER 
AND PAPER PRODUCTS 
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Fashion Group 
Told to Keep 
Eye on Buyer 


ee EEP your eye on the customer” 

was the keynote of the Amer- 
ican Fashion Association’s advance 
showing of spring clothes in Dallas last 
month. 

Dane F. Hahn, manager of the mer- 
chandising division of the National Re- 
tail Dry Goods Association of New York, 
addressed the association. 

“There is only one dependable course 
for the retailer to follow,” Mr. Hahn said. 
“That is the course which your customers 
chart for you.” 

He urged the fashion sellers to give 










—Photographs by Squire Haskins 





beige, imported silk Shantung suit by 
William S. Miller & Company, designed 


the public what it wants, when it wants 
it, at prices it wants to pay. 

Alma Cunningham, manager of the 
Dallas Fashion Center, shown before the 
microphone in the top photo, was fash- 
ion commentator at the breakfast style 
show. Vera Holder is shown modeling a 


by Eddie Cupaioli. 
Mr. Hahn is shown in the lower photo. 
While buying their lines at the AFA 
market, small-town merchants were 
helped with their advertising problems at 
a clinic sponsored by the Dallas Adver- 
tising League. 








GOOD PRINTING MEANS MONEY IN YOUR POCKET... 


The savings we offer on five and eight column tabloids are the customer’s, 
and our duplex press is a real “penny pincher.” 






Let us solve your printing and typesetting problems while we save 
you money. 


SUBURBAN PUBLISHING COMPANY 
W. B. Aiken, Owner 









3229 Ross Avenue Victor 0301 
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Life Insurance Counselors 
2006 Tower Petroleum Building 
Telephone RI-3083 





















RI-3471 


: Re COMP ANY, ING. i Klue Konnet Route 


Unexcelled Rail Freight Service from 


BALTIMORE © BOSTON ¢ CHICAGO 
NEW YORK ¢ PHILADELPHIA @¢@ ST. LOUIS 
to Texas 


For Economy Use Texas Freight-Water Service 
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For information regarding properties in the 
Trinity. Industrial District see your real estate agent or INDUSTRIAL 
PROPERTIES CORPORATION, 401 Republic Bank Building. Phone Riverside 6552. 
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Inwood: Village to Open 
Second Section Stores 


MAJOR portion of the second section of Inwood Village 

at Inwood Road and Lovers Lane, being developed by 

W. W. Caruth, Jr., owner, is scheduled to be opened before 

the end of the year. The shopping center is due for a sharp 

increase in the trade territory it serves as a result of further 

development of the Inwood Road traffic artery as a part of 
the $22,500,000 Dallas city-county road bond program. 

An additional 11 store spaces are due to be available in 
Inwood Village next month to complement the 40 stores 
already in the center. The new locations all will face south 
on Inwood Plaza. All will be in harmony with the Lovers 
Lane frontage with modernistic brick and stone, recessed 
glass work, and unusual angled and light features. 

Although much of the second and third sections of the 
business village are now under lease, some spaces remain 
available even in the area under construction. These include 
plans for a clothing store, bakery outlet, a woman’s shoe 
store, beauty parlor, hobby shop, and other operations not 
now served by the present village. 

In the road improvement program, Inwood Village will 
benefit from the Hampton-Inwood bridge and artery linking 
the North Dallas section with Oak Cliff, from the widening 
to 56 feet of Inwood from Harry Hines Boulevard to Lovers 
Lane, and the projected widening of Lovers Lane to 56 feet 
from Love Field to the University Park city limits. 

The planned road improvements will put Inwood Village 
at the intersection of two of Greater Dallas’ largest traffic 
arteries, 

Growing at the rate of more than two stores-per-month 
average, Inwood Village now serves a trade territory esti- 
mated to have in excess of 50,000 people. When widening 
of Inwood Road is completed, further boosting the total 





A SALUTE TO 


Dallas 


from Ruberoid’s 
Dallas plant 


Ruberoid is proud to be part of the amaz- 
ing picture of industrial development in 
the Dallas Southwest—and even surer of 
the wisdom of the expenditure of over 
$2,000,000 for Ruberoid expansion in Tex- 
as and the Southwest in two years’ time. 


MAY THE “‘BIG D’’ GROW EVEN GREATER IN THE YEARS TO COME! 


THE RUBEROID CO., Dallas, Texas @pyem -QU]:]4 Je) | > Yorn 


Executive Offices: 500 FIFTH AVENUE, NEW YORK 18, N. Y. 


We will continue to keep pace with the 
increasing industrialization of “Ameri- 
ca’s Number One Region of Opportun- 
ity” and will broaden our increasingly 
improved distribution throughout this 
area to meet the growing market demand. 


\_ BLUFF / VIEW 


Park 


‘| OAK CLIFF 


HEAVY LINE on map above shows where Inwood Road will be widened 
to 56 feet as part of $22,500,000 Dallas County road improvement program. 


population served, Mr. Caruth plans to provide an attractive 
entrance into Inwood Village’s plaza section to facilitate 
traflic movement in and out of the area. 

Architect for the entire Inwood Village project is Walter 
W. Ahlschlager. 
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Dallas to Get Newest Telegraph Device. W. P. Mar- 
shall, president of Western Union Telegraph Company, came 
to Dallas this month to announce that Dallas will be among the 
first cities in the nation to receive the new Desk-Fax sender- 
receiver, which enables executives to send and receive tele- 
grams direct from their own office. In the photo at right, Mr. 








Marshall, left, demonstrates the machine for Archie Hunter, 
center, Western Union’s Dallas sales manager, and L. A. 
Swensen, right, Dallas general manager for Western Union. 
Reproduced at left is the announcement made by Mr. Mar- 
shall, by Desk-Fax, in his own handwriting, above his signa- 
ture. The Desk-Fax can send and receive messages in long- 
hand as well as those typewritten. 




















Joins Advertising Agency. Wilburn 
L. Page, who for the last two years has 
served Madden Associates in advertising 
and public relations activities, has be- 
come an account executive with the Rom- 
inger Advertising Agency, 311 South- 
land Life Annex. Mr. Page has been in 
public relations and organizational work 
for 20 years. 


SF 


W. E. WOOD has joined the sales 
staff of the Haverty Furniture Company, 
1713 Elm. 
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P. L. GARTH, manager of the Kirby 
Building, has been reappointed South- 
west representative on the parking com- 
mittee of the National Association of 
Building Owners and Managers. 


Two Dallas insurance executives, A. 
F. ALLEN and E. C. McFADDEN, both 
of Texas Employers’ Insurance Associa- 
tion, have been named directors of the 
National Safety Council. 








¢ UNIQUE SASH BALANCES 
¢ PAINT and MOULDINGS 

¢ LUMBER and SHINGLES 

¢ SASH and DOORS 
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“Serving Dallas for Over 40 Years” 


BUILDING MATERIALS FOR INDUSTRY AND HOME 
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We Have Only the One Location 


¢ BUILDERS’ HARDWARE 
e¢ MECHANICS’ TOOLS 

e LIME and CEMENT 

e WALLPAPER 


§ 








43 





Anti-Corrosion Chemical 
Is New Dallas Product 


FORMER battery manufacturer who turned his basic 
knowledge of chemistry toward the problem of elimi- 
nating the wasteful results of battery corrosion has come up 
with a new product, Sheeld, which is now being manufactured 
and distributed from Dallas. 

The result of 10 years of research and laboratory experi- 
ment by L. D. Carroll, who compounded the basic formula, 
Sheeld is being produced by Sterling Industries of Dallas and 
is being marketed nationally by the newly formed Newman 
Associates, 318 Cadiz. Officials of the marketing concern, 
utilizing direct selling, include Colonel E. F. Sloan, president, 
and Hal Newman and Gerald C. Mann, vice presidents. Don 
Sterling is president of Sterling Industries. 


The anti-corrosion preparation is a paint-like chemical 
compound developed for permanent elimination of corrosion. 
It is being marketed for use on industrial as well as auto- 
mobile batteries. 


When Mr. Carroll retired from battery manufacturing to 
perfect the Sheeld formula, he found that he did not have a 
sufficient knowledge of industrial chemistry, so he enrolled 
at Southern Methodist University at the age of 60 for an 
advanced course. Once the formuta was perfected, he made 
a two-year test of his compound on batteries in trucks oper- 
ated by oil, dairy, food, motor freight, express, and mer- 
chandise concerns in the Southwest. 











TWO BATTERIES, used to power electric lift trucks at the Alford Re- 
frigerated Warehouses, are shown at the end of a two-month period, the 
one at the bottom having been treated with Sheeld, the one 
at top having received no treatment. 





CONSULT A Realtor 


War or peace, Dallas real estate is a sound in- 
vestment. There is no question of the future 
of Dallas. Two World Wars have accelerated 
its industrial progress. Current strategic busi- 
ness and defense decentralization now pro- 
vide new stimulus to growth. 

Almost any Dallas realty buy is a good invest- 


Dallas 
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Ol Commerce 





DON’T BUY BLINDLY ~~ 


Real Estate Board 


Call the Dallas Real Estate Board (PR-5109) 
for a complete list of REALTORS. 


ment. But some properties, inevitably, are 
better than others. The experience, profes- 
sional training and high ethical standards of 
REALTORS, members of the Dallas Real 
Estate Board, are your assurance of qualifica- 
tion to select the best of the many opportuni- 
ties Dallas realty offers. 


CONSULT A REALTOR 
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exas Delivery 
Service Moves 
lo New Home 


N 1937 an ambitious young man 

started a small business with assets of 
a hundred dollars in cash, a used motor- 
cycle, and a couple of battered old bi- 
cycles. 

The ambitious young man was Rip 
Nichols and the company was Texas De- 
livery Service. 

Now in its fourteenth year, TDS oc- 
cupies new quarters on a two-acre site at 
920 South Lamar. Its fleet of more than 
40 vehicles includes hydraulic boom and 
winch trucks, cranes, trailers, and all 
types of small delivery units. Its facili- 
ties include a huge warehouse served by 
railway trackage which expedites the 
handling of carload shipments. 

Associated with Mr. Nichols as top as- 
sistants are Aubrey Rogers, T. P. Hughes, 
and Bert Fitzgerald. 

Before the last war, Texas Delivery 
Service offered its customers 10-minute 
delivery service. But Dallas has grown 
so fast and traffic has become so heavy, 
Mr. Nichols explained, that the fastest 
delivery time TDS promises today is one 
hour, except in an emergency. 

“Time is money to most of our cus- 





Credit Manager. J. E. Willis has been 


appointed credit manager of Arthur A. 


Everts Company. He has been associated 
with Dallas retail firms since 1937. 
«2 
WALTER S. KLINE, former manager 
‘f Radio Station KAND at Corsicana, 
nas joined the staff of Bailey, Scott & 
ompany, investment securities firm. 
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BY HOISTING a truckload of merchandise to the second floor of the company warehouse, Rip Nichols, 

owner and general manager of Texas Delivery Service, reduces a second-floor unloading job to a single 

operation. Mr. Nichols is shown at left on the platform supervising the labor-saving operation. Texas 

Delivery Service specializes in merchandise storage as well as heavy hauling, hoisting, bonded mes- 
senger, and delivery service by truck, motorcycle, and bicycle. 





livery Service for the company’s serv- 
ices now include trucking, material han- 
dling, heavy hauling and hoisting, ware- 
house storage, and pool-car distribution 
as well as bonded messenger service. 


tomers,” continued Mr. Nichols, “but 
we'd rather lose a few dollars than prom- 
ise the impossible.” 

The word “delivery” must be used in 
a broad sense when applied to Texas De- 





measure 
distance 





when you fly 
PLONEEH 


The miles between the key cities of New Mexico and Texas have dwindled and 
become fractions of minutes — Pioneer's convenient schedules and fast, frequent 
flights make a neighborhood of what once was an empire! Take the tedium out of 


travel .. get there faster, fresher! 
* DALLAS tft om 
L 


by the 
CLOCK 











UBBOCK- 5 Sete an, $16.80 
ABILENE- 1 hy. 20 min, 9.25 
SAN ANGELO- = 2-1 min’ 1.05 
MIDLAND-ODESSA- 2 52 min 17.90 

One way plus tax 





phone DI-7527 
for reservations or call your travel agent. 












BAYLOR WATCHES ARE THE OFFICIAL TIMEPIECE FOR PIONEER AIRLINES. 
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Texaco Directors Meet in Dallas. Members of the board 
of directors of The Texas Company met in Dallas last month 
for the first time. At their session at the First National Bank, 
the directors voted a $1.50 extra dividend in addition to the 
regular $1 quarterly. Shown seated to the left of the table, 
foreground to background, are J. S. Leach, R. Ogarrio, R. F. 
Baker, Henry U. Harris, W. S. S. Rodgers, W. G. Elicker, 
W. H. Mitchell, and L. J. Norris. Seated to right of the table 


are A. C. Long, C. L. McCune, W. S. Gray, Colonel Harry T. 
Klein, J. H. Lapham, R. C. Shields, George N. Aldredge, M. 
Halpern, and R. L. Saunders. Mr. Rodgers is chairman of 
The Texas Company’s board, Colonel Klein is president of 
the company, and Mr. Elicker is secretary. Texaco Director 
George N. Aldredge is chairman of First National Bank’s 
executive committee. 








THAT'S EASY! SMART BUSINESS MEN 
STORE THEIR OLD FILES AND RECORDS 
AT DALLAS TRANSFER WHERE THEY 
WILL BE SAFE AND EASILY ACCESSIBLE! 











General Agent. O. B. Sandidge, who 
has been general agent in San Antonio 
for the Fort Worth and Denver City Rail- 
way, has been transferred to Dallas in 
a similar capacity. A Fort Worth and 
Denver City employee since he began 
work in the accounting department at 














A Y 


2nd Unit Santa Fe Building 








DALLAS TRANSFER & TERMINAL WAREHOUSE CO. 
Telephne RA-7111 


Fort Worth in 1926, Mr. Sandidge has 
served also as traveling freight and pas- 
senger agent at Amarillo, Lubbock, and 
Dallas. 
rf 

RODERIC B. THOMAS, executive 
vice president of Dallas Rupe & Son, has 
been named Dallas’ director of civilian 
defense. 
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Crosley Previews 1951 Lines. Jim Shea, left, president of Lone Star Whole- 
salers, and W. A. (Bill) Blees, right, vice president and general sales manager of 
Crosley Division of AVCO Manufacturing Corporation, dazzled Dallas Southwest 
Crosley dealers with an all-day Broadway-style presentation of the new products for 
1951. Following a press conference, Crosley staged an elaborate touring show in the 
State Fair Auditorium, using professional entertainers to introduce the new products 
with full fanfare. A cocktail party, dinner, and nightclub entertainment at the Baker 
Hotel wound up the debut. Showings included the new Shelvadors, Crosley freezers, 
electric ranges, water heaters, kitchens, radios, and television. R. T. Burns, Jr., adver- 
tising manager for Lone Star Wholesalers, handled the Dallas arrangements. 


Real Estate Training Program Developed. Broad practical training in the 
handling of real estate problems is being provided for the first time by Dallas Col- 
lege of Southern Methodist University, which has worked out a program in coopera- 
tion with the Dallas Real Estate Board permitting students to study real estate as a 
major. Shown talking over final plans are Z. L. (Lank) Majors, left, president of the 
‘ealtors’ organization, and Harmon Watkins, chairman of the department of real 
state at S.M.U. In addition to two basic courses—real estate fundamentals and real 
estate practices—S.M.U.’s downtown college is offering instruction in real estate 
‘roperty management, appraisal, and law. 
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HAROLD B. WRIGHT has resigned 
as first assistant district attorney and 
chief felony prosecutor for District At- 
torney Will Wilson to enter private law 
practice with CLIFFORD S. DILLARD, 
with offices in the Great National Life 
Building. 
ha dao 
In the Packard Dallas sales zone, 
ERNIE PRICHARD has been promoted 
from business manager to sales promo- 
tion manager and CHARLES MILLER 
from district manager to business man- 
ager. 
he ee 
Dallas SHERIFF BILL DECKER has 
been elected president of the Texas 
Sheriffs’ Association. 





*DICTAPHONE’S “‘TIME-MASTER”’ 


Makes you the master of your time 
*One of America’s great and trusted trademarks 
FRED L. HAYNES District Manager 
Dictaphone Corporation 
2013 N. Akard RI-6117 
R. 0. LANE W.L. SYKES, JR. JIM E. TERRILL 








NAME PLATES 


Designers and creators of permanent 
Name Plates for motors, pumps, fans, 
stoves, machinery and equipment, large 
or small. All Metals. Direct Factory 
Service eliminates delays and gives you 
exactly what you want when you want 
it. Call or Write. 


TEXAS 
NAMEPLATE CO. 


3010 Main DALLAS Phone PR-3913 











A SUPERIOR SERVICE 
* FAST * EFFICIENT 
509-10 SOUTHWESTERN LIFE BLDG. 


- SUSIE L. SKILES - 


No Cost to Employer 
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ORE steel for industries in the 

Southwest is now available from 

the huge, new Dallas plant, above, of the 

Earle M. Jorgensen Company of Los An- 
geles, distributor of steel products. 


The 65-by-365-foot warehouse, 46-by- 
84-foot office building, 8.9l-acre plant 
site at 2200 West Commerce, equipment, 
and supplies represent an investment of 
$750,000. The distribution center, which 
will serve North Texas, North Louisiana, 
Arkansas, Oklahoma, and South Kansas, 
includes a warehouse of all-steel construc- 
tion with an inside rail dock served by the 
Santa Fe Lines and an air-conditioned 
office building of masonry and glass con- 
struction. 


Jorgensen Company Opens 
Dallas Distribution Center 





The Dallas branch handles a full line 
of hot-rolled carbon steels, including bar 
size and structural shapes, sheets, pla‘es, 
rounds, flats, and strips; cold-finished 
carbon steel; hot-rolled and cold-finished 
alloys, including commercial and aircraft 
qualities; drill rods, tool steels, stainless 
steels, and a wide variety of special-pur- 
pose steel commodities. 

L. F. Crowley, right, vice president of 
the Jorgensen company, is Dallas branch 
sales manager. He joined the firm in 1929, 
and most recently has been in the Hous- 
ton office. The Dallas staff of 25 includes 
M. J. (Pat) Patterson and Gayle Peery, 
who have been resident representatives 
in Dallas for several years. 











New Members 
(Continued from Page 35) 
Gulf States Building; E. W. Crumley, 
Jr.; certified public accountants. 

Dallas Film Service, 7239 Casa 
Loma; George Sorensen, Jr.; film deliv- 
ery service. 

Mayo Plumbing Company, 920 St. 
Joseph; James L. Mayo. 

Sun Puft Popeorn Company, 2624 
Elm; P. H. Managan. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE RI-9349—DALLAS 


Alex D. Hudson James S. Hudson 
Alex D. Hudson, Jr. 
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Spencer Chemical Company, 101 
Glass; Leo E. Morris. 

Powell and Powell, 501 Thomas 
Building; engineers. 

Automatic Car Washing Station, 
1509 Ross; J. B. Hudnall. 

Glenmore Distilleries Company, 
1201 Mercantile Bank Building; B. H. 
Cordsen. 

Acacia Mutual Life Insurance 
Company, 2021 Republic Bank Build- 
ing; Nat Hynds. 

Little Bit of Sweden, 3214 Oak 
Lawn; W. H. Murphy; restaurant. 

Service Supply Company, 2515 
Swiss; R. D. Martin; printing. 

Skyline Kaiser-Frazer Company, 
118 Commerce; Jim Landers; automo- 
bile dealers. 

City Printing Company, 605 Main; 
J. N. Loden. 





William J. Reilly Insurance 
Agency, 701 North St. Paul; general in- 
surance, 

Carter Auto Supply, 1626 North In- 
dustrial; John M. Carter; wholesale auto 
parts. 

L. G. Bowles and Company, 300 
South Tyler; Leonard G. Bowles; insur- 
ance and real estate. 

Victor Adding Machine Company, 
407 North Field; Cecil E. Brown. 

Pete’s Cafe and Bar, 1616-A Com- 
merce; Peter Athens. 

Edward Petry and Company, Inc.. 
M & W Tower; Buell Herman; radio and 
TV station representatives. 

Howdy Howard, 4431 Emerson; 
builder. 

W. H. Cothrum and Company, 
2116 North Field; W. H. Cothrum, S. E. 
Cothrum, and L. G. Lee, Jr.; builders. 
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N DALLAS Last Wonth 


Buys Record Shop. Everett L. De- 
Golyer, Jr., who holds the Texas and 
Louisiana franchise for Gramophone 
Enterprises, distributors of London 
Records, has purchased the Record Shop 


FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 


Phone RI-5026 Dallas 


if you go.. or expect 


to £O 
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at 1304 Main from Harry Ernstrom. He 
has changed the name of the shop he 
owns at 1714 Commerce, formerly called 
the Diskery, to Record Shop No. 2. Mr. 
Ernstrom will continue to operate his 
shop at 4356 Lovers Lane, which will be 
known as Ernstrom’s Radio and Record 
Shop and will be doubled in size. 
‘. eo 


T. E. BRANIFF, president of Braniff 
International Airways, has been re-elec- 
ted to a second term on the board of 
directors of the National Safety Con- 
gress. 

a a ‘ 

E. F. COLLINS of Grande Lodge is 
president of the newly formed Dallas 
Motor Court Association. Other officers 
are R. E. LACY, Rivera Courts, vice 
president; EARL DWELLE, La Tourista, 
treasurer; and MRS. MARIAN MAR- 
TIN, Grande Lodge, secretary. 


LANDAUER, 


Opens Dallas Office. Wylie Stewart, 
Southwestern manager for the general 
advertising department of Scripps-How- 
ard newspapers, has moved his head- 
quarters from Fort Worth to Dallas, 
with offices in 605 Tower Petroleum 
Building. He has been with Scripps- 
Howard for 23 years and Southwestern 
manager since 1945. 


GUERRERO and SHAFER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 





JU-9562 


perfect for 
societies 
church groups 
social clubs 
fraternities 
business firms 


schools 





T. C. FORREST, JR., of Forrest & Cot- 


for the Southwestern area by the Na- 
ton, has been nominated vice president _ tional Society of Professional Engineers. 








DO YOU BUY THE LUMBER FOR 
YOUR CONCERN? 


If you do, won't you call us 





and let us serve you...? 
WIENER LUMBER COMPANY 


Maple Avenue and Inwood Road JU-6111 
Than this, there is no idea keener: “For lumber needs, remember Wiener” 











wl Through 50 Years of 
Growth and Expansion 


has been brought to an increasing number 
of customers throughout the world. 


ae | Since 1900, the name of Murray Company 


DISTRIBUTORS 
e Railroad Supplies a 
e Contractors Supplies 


e General Industrial and 
Mill Supplies 


When you buy industrial sup- 
plies from Murray, you are 





The famous name brands and 
lines of distinction carried in our 


doubly protected by the 
original manufacturer 
Fe and by Murray. 
Industrial Supply Department are 
also backed up by the enviable rep- 


utation built up by the company over a 
period of fifty years. A 


In buying from Murray, you are 


assured of top service and dependability. YY 


‘‘A Name to Remember” 


THE MURRAY COMPANY 


OF TEXAS, INC. 


THE INDUSTRIAL SUPPLY DEPARTMENT 


3200 CANTON STREET, DALLAS, TEXAS 
Phones: Riverside 9441 ° Long Distance 261 
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Controller for Whittle. Roy E. Larson 
has been appointed controller for the 
Whittle Music Company. Mr. Larson 
moved to Dallas a year ago from Min- 
neapolis, where he was auditor for the 
Woodworth Elevator Company. 








New District Manager. L. Dale White, 
formerly advertising and sales promo- 
tion manager for Lone Star Wholesalers, 
has been named district manager for the 
Bock Corporation, distributor of Carrier 
air conditioning and Duo-Therm heat- 
ing equipment. His territory covers all of 
North Texas. 


44 
EDWIN E. GRAUER has been trans. 
ferred from Arkansas to Dallas to be- 
come sales manager for Liberty Mutual 
Insurance Company’s business sales de- 
partment in the Dallas territory. 


RODGER R. MEIER, formerly with 
Mohr Chevrolet Company, has joined the 
Dallas agency of Prudential Insurance 
Company as a special representative. 


ae 
Marchant Calculating Machine Com- 
pany has added to its sales staff: W. T. 
(DAVE) CROCKETT, formerly with 
Employers Casualty Company, and 
PAUL CONNER, formerly with Acacia 
Mutual Life Insurance Company. 





DALLAS e NOVEMBER, 1950 











rson 

the 
rson 
Min- 
: the 


lite, 
mo- 
ers, 
the 
rier 
eat- 


l of 


ins- 
be- 
ual 


de- 


‘ith 
the 
nce 


ym- 


ith 
nd 


cia 














New Culium & Boren Officers. Cullum & Boren Company has elected George 
F. Pierce, left, president and general manager; Will R. Wilson, center, chairman of 
the board; and Gordon F. Cullum, right, vice president. Mr. Pierce, who has been 
with Cullum & Boren for 35 years, is a past president of the Texas Hardware and 
Implement Dealers Association, the Dallas Manufacturers and Wholesalers Associa- 
tion, and the Dallas Hardware Dealers Club. Mr. Wilson has been with Cullum & 
Boren for 47 years; Mr. Cullum, 20 years. T. M. Cullum, who founded the business 


in 1902, has been elected president emeritus. 








The South Oak Cliff Kiwanis Club has 
elected KIT M. PARSONS, president; 
W. O. SNELEN and JAMES SMITH, 
vice presidents; JOE ENSLEN, treas- 
urer; and JOE BRIDEWELL, secretary. 


Pena with Fidelity 1 Union Life ie 
surance Company, W. W. (ROC) HENS- 
LEE has been named associate manager 
of the Dallas branch of the American 
Hospital and Life Insurance Company. 





GOOD 





Don't delay... 
a free estimate without obligation. 
In Dallas for 43 Years 








BITULITHI 


| 111 Commerce Street 


Is Not gear 


The time-tested and proved paving mixtures used by 
the Texas Bitulithic Company last for decades, not 
years. The annual cost of good paving is extremely low. 
pave those areas today. Call on us for 





PAVING 


=- 





Cc COMPANY 


RA-7791 


Dalas, Texas 





DRS. LESTER H. QUINN and CECIL 
STELL, specialists in diseases and sur- 
gery of the eye, ear, nose and throat, are 
in new offices at 3617 Fairmount. 
¥ A 7 

R. L. THOMAS, president of the Dal- 
las Society for Crippled Children, is the 
first Texan to be elected vice president 
and trustee at large of the National So- 
ciety for Crippled Children and Adults. 


Four Dallas men, E. E. SHELTON, 
HENRY S. MILLER, OWEN M. MUR- 
RAY, and JAMES RALPH WOOD, have 
been appointed members of an advisory 
committee to assist the Federal Reserve 
Bank of Dallas in the regulation of resi- 
dential real estate mortgage credit. 





LOOSE LEAF COVERS e EDITION BINDING 
**WIRE-O AND CERLOX PLASTIC BINDING’’ 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street PR-0677 Dallas 


ectroNy pi 


SAM ROSS McELREATH COS fu 


HOUSTON 

















CLOUD 


Employment Service 
“The Right Person for the Right Position’’ 
Since 1929 


Solve your personnel problems 
by calling... 


PR-4812 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 
Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost tothe Employer 
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On NADA Board. Dick Price, president 
of the Dick Price Motor Company of Dal- 
las, DeSoto-Plymouth dealer, has been 
elected a director of the National Auto- 
mobile Dealers’ Association. He will rep- 
resent Texas automobile dealers in the 
NADA for a three-year term. 


CHRISTMAS SEALS 
FICHT 
TUBERCULOSIS 






The national Certified Public Ac- 
countants Society has named KENNETH 
B. WHITE to the committee on by-laws 
and WAYMON G. PEAVY to the mem- 
bership committee and the subcommit- 
tee on long-range tax policy. 





2416 Maple Avenue 





DALLAS EXTERMINATING COMPANY 
Complete Pest Control Service 


“Good service gets business — Better service keeps it.” 


Phone RAndolph 5796 
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handle only 

large national 
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recommend with 
confidence 


their smaller 
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‘$text Rito 4 
G ADVERTISING, INC. az: 
y 3208 McKinney Avenue ; 
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Elected President. Jake L. Hamon, 
Dallas independent oil producer, has 
been elected president of the General 
Mid-Continent Oil and Gas Association. 
Mr. Hamon has also been named to the 
National Petroleum Council. 
rng 

E. H. CARY, JR., of the Cary- 
Schneider Investment Company, has 
been named chairman of the medical 
buildings committee of the National As- 
sociation of Building Owners and Man- 
agers, and Southwest representative on 
the organization’s building planning 
service council. 











The Bank that Takes the 
TIME to KNOW you. 









x Bank & TRUST C0. 
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Steel Froblems 7 

















Call Jorgensen Tirst 


THERE ARE TIMES when a change in plans is warehouse stocks of carbon, alloy, stainless tool, 
necessary or desirable. But when the change aircraft and specialty steels. When your steel 
is too sudden, a steel problem may arise. Don’t problem arises, just remember that your best 











ae 





let that stop you. Jorgensen maintains ready approach is to CALL JORGENSEN FIRST! 






\ EARLE M. JORGENSEN CO. 
ta STEEL 


STEEL $;; 
a Hi + DALLAS HOUSTON LOS ANGELES OAKLAND SAN FRANCISCO 
ead 2200 W. Commerce St. 5311 Clinton Dr. 0650S. Alameda 1657 W. Grand Ave. Ask Operator for 
, Riverside 1761 ORchard 1621 LUcas 0281 Higate 4-2030 Enterprise 10942 
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Oliver Iron & Steel Company of Pitts- 


burgh will open a Dallas office and ware- 


house at 150 Howell in the Trinity Indus- 
trial District with K. D. BUSBEE as 


manager. 


The Kiwanis Club of White Rock has 
elected TOM L. BEAUCHAMP, JR., 
president; P. H. HUFFSTETLER, vice 
president; WELDON MILLER, treas- 
urer; PAUL QUINN, secretary; and 
ERNEST WOLFE, B. B. BLALOCK, 
DONALD DOSSETT, GUY E. PERDUE, 
R. L. KANATZAR, ED S. BRIDGES, 
GRANVILLE W. MOORE, and ELTON 
L. MILLER, retiring president, directors. 


VICTOR P. CLARENCE is the new 
manager of Gordon’s Quality Jewelers, 
1605 Main. 


Sb _ 

CARL T. BAER, formerly Dallas city 
design engineer, has been promoted to 
executive assistant in the public works 
department. 





HINTON & LOCKE, INC. 
Real Estate Loans 
304 Southland Life Building 
Phone RA-8857 















1523 COMMERCE STREET 





WHEN 





Nurses Promoted at Methodist. Miss Mary Price Smith, right, has been selected 
for the newly created post of director of the school of nursing at Methodist Hospital. 
Miss Margaret Nelson, left, will become director of nurses as successor to Miss 
Smith. She has been supervisor of Baylor’s Florence Nightingale Hospital for five 


years. 








MARVIN ALMAND, who has had 20 


years experience in the retail shoe busi- 


ness, has been appointed manager of But- 
ler’s Shoe Store, 1706 Elm. 


STATIONERS e@ OFFICE OUTFITTERS ~y 
ree 


PHONE PR-8585 


YOU WANT SERVICE AND QUALITY 
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Efficiency--Comfort 


For his private office, Mr. John Stuart 


—Comptroller and Assistant Treas- 


urer of the Texas Employers Insur- 
ance Association and Employers Cas- 
ualty Company—chose this steel desk 
from the Mode Maker line of the 
General Fireproofing Company. Com- 
fortable Goodform aluminum chairs, 
with molded foam rubber cushioning, 
match the styling. This office provides 
the utmost in lasting efficiency, 
coupled with working-comfort and 
beauty. Let Stewart’s Survey Service 
solve your office problems—recom- 
mending space and money saving ar- 


rangements. 
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have been advanced to assistant secretaries of the Southwestern Life Insurance Com- 
pany. Mr. Schwalbe, who joined the home office staff of Southwestern Life in 1948 
after service as West Texas supervisor, is pension analyst and manager of the pen- 
sion trust, group permanent, ard group annuities department. Mr. Finney, who has 
been with Southwestern Life’s home office staff since 1929, has since 1947 been 
secretary of the real estate loan department within the company’s investment depart- 
ment. 








chief examiner and secretary of the Dal- 
las Civil Serice Board upon the retire- 
ment December 1 of E. M. POWELL, 
who has been a city employee the last 19 
years. 


Advanced by Southwestern Life. Cecil O. Schwalbe, left, and O. J. Finney, right, 


Promoted by Ethyl. Russell Schell has 
been appointed resident manager of the 
Ethyl Corporation for the Dallas district. 
He lias been with Ethyl for 21 years. 


HAROLD WINEBURGH of Texlite, 
Inc., Dallas, is the new vice president of 
the Porcelain Enamel Institute. 





Business and Industrial 
Real Estate 
Sales—Leases—Loans—Appraisals 


HENRY S. MILLER CO. 
Realtors 





Southland Life Building—Dallas—Phone RI-9171 











Heart Drive Chairman. Rushton L. 
Ardrey, vice president of the Republic 


National Bank, will serve as chairman of ALUMINUM BRASS COPPER 
the 1951 fund campaign of the Dallas MONEL NICKEL ICONEL 
Heart Association, which is scheduled to STAINLESS STEEL STEEL 


open next February. 
yr? 


JOHN H. JETER, staff photographer 
for the “Dallas Morning News” for 13 
years, has resigned to enter business for 
himself and specialize in ranch and farm 
photography. 

q 7 7 

The North Dallas-Park Cities Kiwanis 
Club has elected F. W. BARTLETT, JR., 
president; KELLUM JOHNSON and 
JUDGE ROBERT A. HALL, vice presi- 
lents; and NOBLE HURLEY, PAUL 
MEANS, JOHN J. HORN, JR., ROY T. 
THOMAS, DR. JULIUS TOMLIN, COR- 
NELIUS WEBB, RALPH HAMMAN, 
ind ROLAND COX, directors. 


6211 Cedar Springs Rd. 


HOUSTON 3, TEXAS 
NEW ORLEANS 12, LOUISIANA 
TULSA 3, OKLAHOMA 





YOUR GUARANTEE 
OF QUALITY METALS 





FITTINGS FASTENINGS 


Warehouses of Metal Goods Corporation strategically located 
throughout the Southwest and Middlewest are stocked with a wide 
variety of metals in many different alloys, tempers, shapes and sizes. 
A Metal Goods warehouse is as near as your telephone. When you 
want the best in quality metals, call Metal Goods Corporation. 


WETAL GOODS CORPORATION 


DALLAS 9, TEXAS 


ELmhurst 3271 


KANSAS CITY 16, MISSOURI 
DENVER 2, COLORADO 
ST. LOUIS 15, MISSOURI 
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bloom 
into 
increased 
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STREET 















Brothers 


or Better Printing 


PR-2583 









New Vice President. Alfred W. Bald- 
win has been elected vice president in 
charge of production of the Featherlite 
Corporation of Dallas, producer of a 
light-weight aggregate from expanded 
shale, used as building material. A me- 
chanical engineer, Mr. Baldwin will di- 
rect a $200,000 expansion program at 
Featherlite’s plant at Strawn, Texas. 





Dallas Plumbing Officer. Syd C. 
Hurst, for many years comptroller and 
assistant secretary of Southland Life In- 
surance Company, has been elected vice 
president and treasurer of the Dallas 
Plumbing Company. 


v 7 5 
JOSEPH W. GEARY, JR., former as- 
sistant district attorney in Dallas Coun- 
ty, has opened a law office at 817 Mercan- 
tile Bank Building for general practice. 
7 A 7 
The Southwestern Life Insurance Com- 
pany has added VANN O. GREGORY 
to its Dallas city agency staff. 





HERMAN/BLUM 
14200 


spall Lo 


4930 Maple Avenue LAkeside 3131 
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Regional Agency Director. Ivan L. De- 
voe has been appointed regional agency 
director for the Republic National Life 
Insurance Company of Dallas. Mr. Devoe 
has been in the life insurance business 
for 24 years, serving in managerial and 
supervisory capacities. 












Ryan Navion Dealer. Merlin E. Jacobs, 
Jr., former Air Force pilot, has been 
named Ryan Navion airplane dealer in 
the Dallas area, with offices at Southwest 
Airmotive Company, Love Field. He also 
conducts an airplane charter and ambu- 
lance service. 








GASTON A. SHUMATE, formerly 
with White, Weld & Company of New 
York City, has joined the investment 
securities firm of Schneider, Bernet & 
Hickman as investment analyst and 
salesman. 


E. J. Storm Printing Company has ap- 
pointed as creative-production consul- 
tant E. G. SHUMARD, who has spent 
the last four of his 15 years in the ad- 
vertising and radio fields with Ratcliffe 
Advertising Agency. 






CECIL THOMAS DYKES of Dallas is 
the new Texas representative of D-A Lub- 
ricant Company. 
7 tq 7 

WILLIAM M. REED has been elected 
president of the Republic National Bank 
Club, an association of Republic employ- 
ees. Other officers are BUDDY HEM- 
MINGSON, vice president; BARTHENE 
ADAMS, secretary; and MARY MAN- 
NING, treasurer. 








‘PHOTOSTAT PRINTS. 





Southwestern Blue Print Co. 
1801 Commerce Street Phone RA-8084 











**60 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone RA-4366 
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Now Offering to Prospective Tenants 
FOR SPRING OF 1951 OCCUPANCY 
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ALL OR PART 
80,000 
SQUARE FEET 
MASONRY 
CONSTRUCTION 
CORNER GLASS AND LEVEE 


IN THE HEART 


WAREHOUSE SPACE— OFFICES BUILT TO SUIT 


Call or Write 


HAROLD G. WEIL 


Owner and Contractor 
DALLAS 


OF TRINITY INDUSTRIAL DISTRICT 






EACH UNIT 
55x 194 
UNITS OF 
10,000 SQUARE FEET 
TRUCK DOCKS 
SPUR TRACKAGE 
SERVED BY COTTON BELT 
AND TEXAS & PACIFIC 
TELEPHONE EM-1502 
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SAMUEL E. ZIEGLER and A. AR- 
NOLD WEINER, certified public ac- 
countants, have moved their offices from 
the Fidelity Building to the Tower Petrol- 
eum Building. 


7 vy v 
JOHN C. (JACK) KEARNS, former 
station manager for American Overseas 
Airlines in London, has been named pas- 
senger and cargo supervisor for Amer- 
ican Airlines at Love Field. 


7 5 vy 
DEWITT RAY, president of the Na- 
tional City Bank of Dallas, has been 
elected vice president of Methodist Hos- 
pital’s board of trustees. 





Appointed by Irby-Mayes. Harold G. Blasingame, left, has been advanced to 
manager of Irby-Mayes Man’s Shop, and Norman J. Harper, right, has succeeded 
Mr. Blasingame as assistant manager. With Irby-Mayes since becoming an assistant 
to Count Mayes, president, in 1945, Mr. Blasingame was made assistant manager 
two years ago. Mr. Harper has been with the firm since 1945 as salesman. 


® sound scholarship 


* cultural appreciation 





2g COMPETENT SCREENING 
Oo 


¢ self-discipline QUALIFIED PERSONNEL 


OFFICE — SALES — TECHNICAL — NON-SKILLED 


(All types of positions filled) 
, *PHONE RI-6114 
® poise and good manners > Employment Service . “vo Charge to Employer” 


309-10 Lacy Building 1521 Commerce Street 
Member Employment Board of Dallas 


® community responsibility 
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Hockaday 








DALLAS 6, TEXAS 











DALLAS » NOVEMBER, 1950 









ed to 
-eded 
stant 
ager 








a es 


1950 











Leads Technical Club. Tom E. Lundy, 
engineer with Koch & Fowler, has been 
elected president of the Technical Club 
of Dallas. Other officers include W. W. 
Finlay, first vice president; J. W. Porter, 
second vice president; H. E. Drum- 
wright, third vice president; and Ray- 
mond E. Jones, secretary-treasurer. Out- 
going President John E. Sergeant has 
become a director, along with W. E. 
Pebworth and Grayson Gill. 


NORMAN C. SMITH, for the past two 
years a consulting geologist at Tulsa, is 
moving his office to Dallas. 


Briarhurst Travel Service, 6320 La 
Vista, has named W. GENE COOK, for- 
merly with Trans-Texas and Braniff In- 
ternational Airways, manager ofits air 


traffic department. 





JOHN W. FITZ and H. P. GRIFFIN 
have formed a partnership for the sale of 
real estate with offices at 8419 Varsity 
Plaza in the new Preston Shopping Cen- 


ter. 








YOUR TIME IS WORTH SOMETHING! 


| To say nothing of your patience, energy and eye strain 
' —when you fumble_about with two or three pairs of 


glasses that could be just as well incorporated into one 
pair of lenses. _ 5 

So many people tater wonder why they did not go ahead 
and get a pair of “all inclusive” ses. People make the 
comment—“why in the:-world didn’t I do this long ago?” 


0. MARTIN THOMAS 





ei. 1] 
Bring Your Bye Physi- 
cian’s Prescription to us 
for A-1 Quality Lenses 


OPTICAL 


THOMAS 


COMPANY 


GROUND FLOOR MEDICAL ARTS e DALLAS 








1608 Browder 





We are prepared to furnish sites, build and finance commercial 
and industrial construction up to $200,000.00 on a customary 


Call or consult with us today. 


THE SCHWARZ COMPANY 
GENERAL CONTRACTORS 


HArwood 0896 











Fifty Years of Tudustriial Sewice 


Next year Continental will complete Fifty Years of Service to American Industry. During 
this time it has been our privilege to work hand-in-hand with industry in the development 
of internal combustion power for use on land, sea and in the air. 





Continental research and engineering faciliies and precision manufacturing know-how 
have been at the Nation’s disposal since the turn of the century. Today—Continental is 
better equipped than ever to serve the Southwest and the Nation in War or Peace. 





6218 Cedar Springs 


SS mre te a. a et 


[ontinental Motors forporation 


DALLAS 


Phone DI-4851 





DALLAS « NOVEMBER, 1950 








The National Funeral Directors As- 
sociation has re-elected as_ secretary 
GEORGE ASHLEY BREWER, JR., vice 
president of the George A. Brewer Fu- 
neral Chapel. 


SAN 
ANTONIO 
(via Waco and Austin) 


DAILY ON THE TEXAS SPECIAL 
Lv. Dallas 7:45 am 
Ar. San Antonio 1:55 pm 
DAILY ON THE BLUEBONNET 
Lv. Dallas 9:00 am 
Ar. San Antonio 5:45 pm 
DAILY ON THE KATY FLYER 
Lv. Dallas 11:30 pm 
Ar. San Antonio 7:50 am 


PHONE PRospect 7-0311 


Armstrong's Star Salesmen, Winners of a year-long leader sales campaign for 
Armstrong Packing Company city salesmen, Wade H. Rattan, left, and Lonnie H. 
Jordan of Dallas were guests of the company recently, with their wives, for a week 
of recognition and entertainment in Chicago. Mr. Rattan and Mr. Jordan competed 
against some 2,500 other salesmen from over the nation and Canada. 





The Republic National Life Insurance HIX SMITH, and DICK TUMLINSON 
Company has added D. W. DAVIS, B. to its Dallas sales force. 


Syve “The Prescription House for the Eye Physician” 


308 MEDICAL ARTS BUILDING DALLAS PHONE RA-6968 





EIT IIIIIIIIIII ITI IIIT ITT TTTiTiTiTiiirirrryrTrry ie 











In Dallas 
_ Stay af 
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Orey WASHINGTON. OF COLUMBi4 . 


MOTEL CLaypgg, 'NDIANA 


JUNG Hi 
Ore, 
HOTE, DESOTO Fens 


Horet PAXTON 


Newly redecorated and refurnished, Hotel Travis — ore cioy,, 
is the perfect ‘family’ hotel. Located at Ervay and 
Canton Streets, the TRAVIS is only five blocks from 
the heart of downtown Dallas, yet it is removed from MOTEL Wape hampton 
downtown traffic congestion. Completely air. condi- HOTEL sr 
. . ° HOTEL EnecteN F. a 
tioned . . . private parking lot . . . excellent HOTEL BRcON 
service and reasonable rates . . . Next time HOTEL Travis. 


stay at HOTEL TRAVIS. 


HOTEL LUBBOCK HOTEL MENGER 
Lubbock, Texas San Antonio, Texas 


HOTEL 
HOTEL MONNTAIN 
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TEMCO Promotes Key Executives. John A. Maxwell, Jr., left, and Otto wit- 
beck, right, head the list of recent promotions made by Texas Engineering and 
Manufacturing Company to step up production under the National Defense Program. 
Mr. Maxwell, formerly administrative assistant to the president, is now works man- 
ager. Mr. Witbeck, formerly general superintendent, is now factory manager. 

New department heads include: J. C. McKelvain, director of quality control; 
C. D. Collier, director of material; Clyde Williams, secretary and assistant treasurer; 
and J. H. Baylis, director of industrial relations. Carl Bentley has been named assist- 
ant chief inspector; Jack Melton, assistant superintendent over shipping and receiv- 
ing; and Paul Smith, chief cost accountant. 

Other key men in the new set up include: Leon Mason, plant engineer; H. G. 
Erickson, chief engineer; L. A. (Bud) Childs, assistant chief engineer; Walt Dallas, 
superintendent of manufacturing control; W. A. (Bill) Tweedie, assistant superin- 
tendent in the same department; Eddie Hiler, superintendent over all overhaul, modi- 
fication, and conversion work; Herrol Bellomy, night superintendent of factory 
operations; and Wilhelm Bischoff, factory superintendent. 

E. P. Mullaney and J. V. McIntosh have been elevated to assistant superintend- 
ents. General Foreman Dave Kilgore will have charge of manufacturing assembly 
of the Boeing rear fuselage section. Floyd Ridgley has been named general foreman 
in charge of miscellaneous modification. R. P. Crawford, C. B. Lewis, and H. C. Neff 
have been appointed general foremen in the inspection department. 














MEERS CONSTRUCTION COMPANY 


If your plans call for new construction, conversion or modernization 

we can give valuable assistance—to YOU and YOUR architect—and 

construct your project with efficiency and economy. 
Great National Life Building DALLAS 


Real £state 
INVESTM a 


OFFICE BUILDINGS 
HOTELS — RANCHES 
COMMERCIAL PROPERTIES 


J.N. FISHER 


Phone RA-2391 
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Mercantile Bank Building — DALLAS — RI-4675 


| Insurance Corporation, Washington, D. C, 


THOMAS R. MURPHY, formerly ra- 
dio and television salesman for KRLD, 
has been named an account executive at 
Grant Advertising. 
goenf 

The Dallas Council on Human Rela- 
tions has named FELIX GARCIA, Dal- 
las attorney, chairman; SAM ACHE- 
SON, editorial writer for “The Dallas 
Morning News,” and BARNEY THOMP- 
SON, reporter for the “Dallas Times Her- 
ald,” vice chairmen. MRS. GEORGE A. 
RIPLEY and MRS. L. G. WALTRIP are 


secretaries. 
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The National Association of Postal 
Supervisors has elected OLIVER P. 
MARK, general superintendent of mails 
at Dallas, first vice president. 

7 5 A J 


A new insurance agency, representing 
the Aetna Insurance Company, has been 
formed by JAMES W. THOMAS and 
CALVIN A. LOVING with offices at 
4017 Cedar Springs. 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 


METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET RI-5103 











PR-0694 











CALL SACKS 


OFFICE — SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 


1517 Commerce Street PR-0694 
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B. B. PHILLIPS, Dallas body and 
fender expert, has been appointed man- 
ager of the National Baked Enamel Com- 
pany, 3203 Ross. 


Title Ssciuniies Susie 








802 Main Street Telephone RI-6436 


ERNEST M. CHISHOLM has opened 
real estate offices in the Commercial 
Building to specialize in commercial and 
industrial properties. 





Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


INC. 


1919 Main Street RA-5401 Dallas 











CUTTING TOOLS 


1914 Canton Street 





INDUSTRIAL SUPPLIES 


the STANCO company 


PRECISION TOOLS 


Phone Riverside 5138 








PAINTABLE 


cousTi USTI- 


STOP THAT NOISE.. 


DALLAS 
TEnison 2166 
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PERMANENT 


ELOTEX 


w © Patent Orrce 


. Acousti-Celotex, the famous 


perforated cane fibre tile, soaks up disturbing noise. It | 


can be quickly and quietly applied without disturbing 
business routine and it can be repeatedly painted with- 


out losing its sound-absorbing qualities. 


S. W. NICHOLS CO., INC. 


HOUSTON 
WE-9311 


Appointed by Southland. Everett B. 
Hume has been advanced to comptroller 
and assistant secretary of the Southland 
Life Insurance Company. Mr. Hume, 
who started his business career in the in- 
surance field, joined Reserve Loan Life 
Insurance Company in 1925, advanced 
through various executive positions to 
vice president in 1946, and then became 
assistant comptroller and assistant secre- 
tary of Southland when it purchased 
Reserve Loan last year. 
,rgy 

The Dallas Horse Show Association 
has elected CECIL W. CROW, president; 
DR. KARL B. KING, vice president; 
MRS. TOM CORRIE, secretary; OSKAR 
GRUNOW, treasurer; and MRS. C. D. 
GODWIN, JR., W. C. (DUB) MILLER, 
GEORGE HAHN, JACK SPILLMAN, 
and GEORGE W. VIERLING, JR., di- 


rectors. 


| Sather 


Employment 


, ar 


PHONE 


PR-35o1 


We specialize in office, sales and 
technical positions— 


No Cost to Employer! 


rs. Juanita Salter 
Owner and Manager 
Suite 903-07, Irwin-Keasler Bldg. ¢ 
Dallas, Texas 
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F. BENTHAL has been named repre- for the valve division of Minneapolis- 
sentative in Dallas and surrounding areas Honeywell Regulator Company. 


ott B. Elected Bank Official. A. 0. Nichol- 
roller son, former senior bank examiner for 
hland the Federal Deposit Insurance Corpora- 


ume, tion, has been elected vice president of ~ 


he in- the Mercantile National Bank. He has 
Life been a bank examiner for 21 years. 
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Opens Insurance Agency. Norval A. 
Dickey has sold his interest in the First 
National Bank at Sanger, Texas, and 
opened the Norval A. Dickey Insurance 
Agency at 816 Fidelity Building. Mr. 
Dickey, who was associated with the First 
National Bank in Dallas for 12 years, 
later served as an assistant national bank 
examiner, was with the Hutchings-Sealy 
National Bank in Galveston, and then 
after Navy service during World War II 
operated his own public accounting of- an 
fice in Dallas before becoming vice presi- 
dent of the First National Bank of San- P I P E pn 
ger in 1949, His agency will handle all Line Pipe, Oil and Water Well 


‘ypes of fire and casualty insurance. Casing 
Seamless Steel Tubing 
Square Tubing 


grotyeny aa SuCTURAL STANDARD TA wea 
Po WELL Printing Co. VALLEY STEEL PRODUCTS Co. 
A Complete Printing Service 5435 South Lamar DALLAS Phone IMperial 1301 
1608 WOOD ST., DALLAS PHONE RI-9528 
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Showroom 1006 Commerce e factory 913-19 Dow 
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“Serving the Southwest over Forty Years” 


HUNTER-HAYES CO. 
ELEVATORS — PEELLE MOTORSTAIRS 
Commercial and Residence 


Installation - Service - Repairs 
HOUSTON SAN ANTONIO 


RAPA RA RARARARA RA RARARA AA RA RARARAAA AR AA RARAAARN AR AR RARARARA RA AA RAD 





INDUSTRIAL LUMBER 


Attention: Order what you need... 1-inch, 2- 
LUMBER BUYER inch, 4-inch. Yellow Pine, Oak, Gum, 
We carry large stocks of lumber White Pine 
suitable for : 
CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call TA-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Sumner Lumber Company! 
927 SOUTH HASKELL AVENUE 

















ELECTRICAL PROTECTIVE SERVICE 


MODERN PROTECTION FOR DALLAS 
COMMERCE AND INDUSTRY 


OTHER SMITH One-Man Protection for your plant 
PROTECTIVE SERVICES or place of business is as obsolete as 
e AUTOMATIC SPRINKLER the Cigar Store Indian. Smith’s Elec- 

ALARM AND trical Protective Service makes use 


of the latest electrical devices—plus 
SUPERVISORY SERVICE the backing of the entire Smith Or- 


e AUTOMATIC FIRE ALARM ganization. It puts your store or your 
e PATROL SERVICE plant under constant electrical guard. 
e GUARDS AND WATCHMEN Reduces your costs and your insur- 
e CENTRAL OFFICE ance rates. Call or write for partic- 
BURGLAR ALARM sin 
SERVICE 610 North Akard RAndolph 8781 


SMITH’S ELECTRICAL PROTECTIVE SERVICE 
DETECTIVE AND NIGHTWATCH SERVICE 








































Promoted by Lone Srar. Kobert /’. 
Burns, Jr., has been promoted to adver- 
vertising and sales promotion manager 
by Lone Star Wholesalers, distributors 
of Bendix and Crosley lines. He has been 
with Lone Star for 18 months, working 
as a builders’ salesman. Before that he 
was an appliance salesman at A. Harris 
& Company. 


Advanced to Supervisor. Mrs. Louise 
Ramsey, who has been at Baylor’s Flor- 
ence Nightingale Hospital for five years, 
has been promoted to hospital supervisor. 
She has been head nurse on the mater- 
nity floor for the past year, and was an 
assistant supervisor for two and a hall 
vears prior to that. Her nursing experi- 
ence has included service at Methodist 
Hospital in Houston. 
yor? 

O. K. SEIDEL, former City of Dallas 
employee until he joined the Army in 
1941 as a colonel, has been appointed 
business office manager of the City-Coun- 
ty Hospital system after his release from 
the service several weeks ago. 

ie a 

HAL A. GULLEDGE, a member of 
Highfill, Gulledge & Terry of Dallas, hes 
been elected president of the Nation:| 
Society of Chartered Property and Cas- 
ualty Underwriters. 
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Presidents Who Have 
Known Me 


By George E. Allen. Published by 
Simons and Schuster. 252 pages. $3. 


] ERE is a real inside story of the 

nation’s capitol told by a man who 
was a close friend to both Presidents 
Roosevelt and Truman. It is a personal 
and behind-the-scenes account of the men 
who interpret and make the laws of our 
nation as seen by George E. Allen, who 
might be called the Court Jester. 

Mr. Allen pulls no punches and softens 
no blows to the politicians and top execu- 
tives of our day; but he is also quick to 
give credit and recognition to those de- 
serving a few kind words. The politician’s 
Walter Winchell, he tells his story with 
a fast, sure style, and a great deal of 
humor. It will be interesting, and cer- 
tainly entertaining, for most Americans 
to read about some of the activities that 
go on in our beautiful Capitol and never 
make the headlines; for here are the facts 
as Mr. Allen saw them as he frequented 
the White House as a personal friend and 
supporter of presidents. 

Among the most outstanding stories in 
the book is the true story of why Henry 
Wallace was not elected vice president in 
1944 and the men who were responsible 
for seeing that he wasn’t. Another chap- 
ter tells of Harry Truman as the author 
knows him. Mr. Allen describes him as 
being greatly underrated, and considers 


him one of the most stable and practical 
of our Presidents. He likes him person- 
ally better than any of the “presidents 
who have known him.” There is also a 
chapter telling who President Truman’s 
advisers really are, and how he handles 
himself in conducting the affairs of state. 

“One Enchanted Political Career” is 
the title of a wonderful, descriptive chap- 
ter on Vice President Alben Barkley, who 
has endeared himself to the nation and 
is one of very few vice presidents who 
have made their names known through- 
out the country. 

Another chapter tells why General 
Eisenhower turned down the opportunity 
to enter the race for President in 1948, 
and reviews his work at the beginning of 
the last war, when the author was asso- 
ciated with him. This association was 
mostly on the entertainment side, but he 
at least got to know Ike Eisenhower, the 
man. In fact, this man, George Allen 
from the deep Southern state of Missis- 
sippi, seems to have known just about 
everybody who was anybody in Washing- 
ton, and along with his witty account 
and exposé of Washington politics and 
politicians, he has given a shrewd an- 
alysis of the United States Democratic 
system of government, and his reasons 
why this system of government will out- 
last all others and defeat all enemies. 

If you’re a pessimist, don’t read “Pres- 
idents Who Have Known Me” for an 
agreement with your views that our ways 
of law and order are doomed, for there 
isn’t a pessimistic note in the book. 
Rather it’s probably the most optimistic 
book published in years on all phases of 
life in general, and one can readily see 
that the Presidents who knew George 
Allen liked him for his down-to-earth 
interpretation of things serious, and his 
great sense of humor concerning those 
who took themselves too seriously. 
—Jerry Porter. 


OUGHT - SOLD - QUOTED 


BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 











ee Oldest Trust Company in Dallas 
Specializing in Investment Stocks and }}onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. 
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Be sure you read this personal 
























and behind the scenes view of the 
Washington Merry-Go-Round. 
It’s a first hand observation of 
the Nation’s capitol and the top 


executives. 
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Shop at The Book Corner for all 













gifts and books for Christmas. 
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Distributing Company Expands. Con- 
struction of a 30,000-square-foot mod- 
ern office and warehouse building at 
Nagle and Denton Drive for lease to Van 





Be Sure—tInsure with Sherman 
All Lines of Insurance 
F. H. SHERMAN 
508 S. W. Life Bldg. PR-0488 


Member Dallas Insurance Agents Assn. 








Consulting Engineers 
City Planning 
and 
Municipal Engineers 
KOCH & FOWLER 
JU-0586 


3900 Lemmon Ave. Dallas 
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Y VISUALIZATION 
and PLANNING 


of 
YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 
e 


BOOKLETS © FOLDERS © BROCHURES 
MAIL © PUBLICATION © RADIO 


PERRY «Advertising 


GERALD F. Perry 
\ 748 Rio GRANDE NATIONAL BUILDING / 


) ae Telephone RI-5612 hi 
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Waters & Rogers has been started by 
National Industries Corporation with 
completion scheduled for January 1. The 
$200,000 improvements will triple the 
present space occupied by the distribu- 








, a 
Pe 





ting and manufacturers’ agency. The new 
building will be of semi-fireproof con- 
struction, using steel, concrete and brick, 
and a gypsum roof. Offices will be air 
conditioned. M. L. Warrick is manager. 


Dallas Now Headquarters 
For Yellow Transit Lines 


ELLOW Transit Freight Lines is 
moving its general operating head- 
quarters from Oklahoma City to Dallas 
this month, transferring some 50 em- 
ployees and members of their families. 
Theodore E. Dean, vice president, will 
be general manager of the Dallas head- 
quarters, continuing his responsibilities 
for sales and public relations. Offices will 
be in the company’s modern terminal 
and office building at 6909 Harry Hines 
Boulevard. 

Executive offices will remain in New 
York. Robert C. Hardy of New York was 
recently elected president of the com- 
pany. Yellow Transit operates freight 
service in Texas, Oklahoma, Kansas, 
Missouri, Illinois, Indiana, Michigan, 
and Kentucky. 








THEODORE E. DEAN 
F. A. Flusche manages the Dallas 
terminal branch. 








New Sales Manager. Edward M. Kriss 
has been named sales manager of the 
Thirty-Minute Rug Cleaning Company. 
He formerly was athletic director of the 
Variety Club Boys’ Ranch. 


NEY WADE, for the past two years 
legislative representative in Washington 
for a government contractor group, has 
opened law offices in the Second Unit of 
the Santa Fe Building. 
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COMPLETE PRODUCTION FACILITIES! 
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JAMIESON FILM CO. 


NOVEMBER, 1929 
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EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
of the firms or individuals, and it is suggested the 
usual investigation be made in each instance. 


The following individual is inter- 
ested in representing Dallas manu- 
facturers in his territory: 


The Portland Chamber of Com- 


merce, 824 S. W. Fifth, Portland 4, 
Ore. ' (Chester K. Sterrett, manager), has 
a member who is interested in represent- 
ing Dallas manufacturers in the Pacific 
Northwest area. 

The following individual is seek- 
ing representation in Dallas and vi- 
cinity: 

E, S. Hubbell Company, 110 West 
Thirteenth, Denver 4, Colo., manufac- 
turer who is beginning production of a 
ripper or scarifier, is interested in repre- 
sentation by machinery dealers in Dallas. 

William Jacobson, Ashford, Wash., 


wants to contact a Dallas manufacturer 


interested in producing a power buck saw 
used for cutting all types of wood up to 
14 inches in diameter. 


oF SF 


MELVIN T. MUNN, who was con- 
nected with Republic National Bank from 
1936 to 1945, has returned to the bank 
in the business development department 
after working as a radio and television 


announcer for KRLD. 
ae he 


HARRY F. BULLARD has joined the 
staff of designers of Flower-A-Day Shop, 
Knox and Travis. 





through ethical channels. 





SPANNING 
A HALF-CENTURY 


Next year, the First Texas Chemical Company will 
complete a half century of service to the medical 
profession of the Southwest in the manufacture and 
distribution of pharmaceuticals and specialties 


Keeping pace with the industrial progress of the 


Southwest, this organization continues to expand its 
physical plant and research facilities to meet the 
expanding needs of modern medicine. 


FIRST TEXAS CHEMICAL MFG. CO. 


DALLAS 











The original Dallas Plant of First Texas 

shows the humble beginning of this 

pioneer industry — First in its Field 
in Texas. 


The modern present-day 
plant of the First Texas 
Chemical Company. Here, 
a complete line of phar- 
maceuticals and special- 
ties are manufactured for 
distribution to wholesale 
and retail drug firms and 
hospitals throughout the 
South and Southwest. 
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United American to Build 


$1,000,000 Home Office 


ONSTRUCTION of a $1,000,000 

home office building at Akard and 
Cochran by the United American Insur- 
ance Company is scheduled to begin 
early in January. Designed by George 
L. Dahl, architect, the structure will have 
five full stories and a sixth floor pent- 
house, which will house United Ameri- 





can’s executive offices, sales department, 
meeting rooms, and lounges. 

The sketch below shows how the build- 
ing will look when completed. The 50,- 
000 square feet of functional office space 
to be provided by the five full floors will 
have removable steel partitions for easy 
changes in office layout. The company 


will use one and one-half floors of the 
building. The building will occupy one- 
half of the property purchased by United 
American. The remaining half will be 
used for parking by tenants and company 
personnel. The new building will front 
120 feet on Akard and 84 feet on Coch- 
ran. United American’s executive offices 
will open onto an outdoor terrace. 
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U. S. Envelope Manager. As manager 
of the new Southwest division of United 
States Envelope Company, Evert M. An- 
derson will direct operations of the com- 
pany’s new $1,000,000 Dallas manufac- 
turing plant at 10700 Harry Hines. Now 


being completed, the factory is scheduled 
to start production early in January and 
will make a full line of business and so- 
cial envelopes and paper water cups. 
Containing about 50,000 square feet of 
space, the plant will serve Texas, New 
Mexico, Colorado, Oklahoma, Arkansas 
Louisiana, and parts of Kansas and Mis- 
souri. Mr. Anderson has been with U. S. 
Envelope since 1934, serving in Wor- 
cester and Springfield, Mass. 
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New Home for Brentwood. Scheduled 


for completion by January 1 at 125 
Glass in the Trinity Industrial District is 
a 11,000-square-foot, warehouse and of- 
fice building, above, for Brentwood Egg 
Company, which handles eggs for all 
Safeway Stores in Texas. Brentwood, 
Safeway affiliate, which has been oper- 


ating for three years at 1301 Broom, with 
J. A. Cady as Dallas manager, has leased 
its new building from Trammell Crow, 
owner. Being constructed of red brick 
with cut stone trim, Brentwood’s enlarged 
quarters will have air-conditioned offices 
and a lunchroom for employees. Howell 
H. Watson, realtor, handled the lease 


Baptist Building $1,000,000 Headquarters. Three Baptist agencies will erect 
a new headquarters building, above, at San Jacinto and Ervay directly across the 
street from an activities building to go up for the First Baptist Church. Joint owners 
of the new $1,000,000 structure will be the Baptist Foundation of Texas, the Relief 
and Annuity Board of the Southern Baptist Convention, and the Baptist General 
Convention of Texas. The site was bought two years ago by the Baptist General 
Convention of Texas for $75,000. The building will have four stories and a basement, 

ith the Baptist Book Store and the Baptist radio station, KYBS, occupying the 
ground floor. Inge-Hayman Construction, Dallas, general contractors, expect com- 
pletion during 1951. John B. Danna is the architect. 


negotiations. McFadden and Miller are 
the general contractors. 


Nelrem Distributor. John W. Van Ness 
is president of the recently organized 
Southwest Nelrem Corporation, 821 West 
Davis, which has been named exclusive 
Texas distributor for the Nelrem process 
of removing paint, grease, and other coat- 
ing substances by washing them away 
with a new chemical discovery. Nelrem is 
applied only with a machine applicator 
operated by one man. The new corpora- 
tion will license use of the process to firms 
and contractors. 

Mr. Van Ness served as Air Force rep- 
resentative at the Dallas plant of North 
American Aviation during the last war, 
and since then has been associated with 
Stone & Webster Engineering Corpora- 
tion and the O’Driscoll Construction 
Company in New York. Glenn M. Har- 
graves has been named sales manager 
for Southwest Nelrem Corporation. 





JANITORS + MAIDS 


RIO GRANDE BUILDING 


STEAM CLEANING e 





WINDOW CLEANERS 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
SIDEWALK WASHING « 


HOUSE CLEANERS 


RA-7660 


HOT FLOOR WAXING 





ED EASTON 


Shoe Corrections 
For Men, Women and Children 
Which Enable the Feet to Function Properly 


1918 Main Phone ST-2022 
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Hotel Jefferson Remodeling. Reno- 
vation of the Hotel Jefferson Coffee Shop 
completed this month is part of a $300,- 
000 project to give the hotel a modern 
appearance. The program includes re- 
modeling two elevators, repairing the 
roof, and redecorating about 60 per cent 
of the hotel’s 450 rooms. 
o¢--9 
J. W. HARPER has been transferred 
from the home office at Houston to man- 
age the recently opened Dallas branch 
of the Pro-Text-U Jalouise Corporation, 
manufacturer of glass jalouise (louv- 
ered) windows. i 
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Mortgage 
loans 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 


RESIDENTIAL, CONVENTIONAL, 
F.H.A. AND G.I. 


TO BUY, BUILD, REFINANCE OR 
REPAIR—BEST INTEREST RATES 
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Mortgage Loan 
Sorwice 


Loans approved from plans and 
specifications on proposed buildings 


SOUTHERN TRUST 
& MORTGAGE CO. 


“*Established 1924°° 
Approved FHA Mortgagee 


F. M. LOVE AUBREY M. COSTA 
Chairman of the Board resident 


1302 Main Street Phone R1-5551 


INSPECTIONS, COMMITMENTS on 
CONVENTIONAL LOANS IN 24 HOURS 
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Memorial Park Opens New Building. Officers and staff members of Grove Hill 
Memorial Park are moving into a new administration building this month. The 
antique brick building above, designed by Wilson McClure, Dallas architect, houses 
business offices, family rooms, market and sales rooms, a record storage vault, and 
a reception room. Cost of the building and other recent improvements was $60,000. 
The old administration building will be converted into a chapel. J. W. Thornton is 
vice president and director of Grove Hill Memorial Park. 


Southwest Airmotive Expands. Southwest Airmotive Company has climaxed a 
postwar major expansion program by acquiring an additional 54,000 square feet of 
floor space in a hangar and five auxiliary buildings on the southeast side of Love 
Field, bringing its total space to 170,000 square feet in five of the airport’s largest 
hangars. Four of the five hangars are pictured above. The latest expansion is repre- 
sented by the black-topped hangar at right center. SAC’s new property has been 
subleased for a 12-year period from Braniff International Airways, and will house 
the aircraft, radio, paint, and instrument shops, the parts department, and some of 
the sales and service offices. 











N. B. CHANCELLOR, who has been in the Dennis G. Colwell agency of the 
in the Dallas insurance business five General American Life Insurance Com- 
years, has become special representative _ pany. 


DESIGNERS AND MANUFACTURERS 
OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 


_ M__ SHOWCASE & FIXTURE _ 
late: MANUFACTURING CO. 


PHONE PRospect 7576 
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and equipment, is scheduled for completion about January 1. 
All other departments of Republic National home office organ- 
ization will then be moved to the new location. Of stone and 
brick construction, the 63,000-square-foot building on a 22- 


Republic National Life Occupies New Unit. The Re- 
public National Life Insurance Company started moving this 
month into the first unit of a new building going up on Cen- 
tral Expressway. The one-story section shown at right in the 


sketch above is the first unit to be completed. It will house 
the statistical, policy issue, underwriting, group insurance, 
and investment departments. The remainder of the building, 
to be two stories high with a penthouse tower for machinery 


Fine Galleries Move to New Home. The W. R. Fine 
Galleries, formerly at 1804 Main, have moved into a 9,300- 
square-foot, $125,000 building, above, on Cedar Springs be- 
tween Routh and Fairmount. Everett V. Welch, architect, used 
an Old New Orleans motif in remodeling and restyling the 


acre tract between Haskell and Fitzhugh was designed by 
George L. Dahl, architect... Vivrette & Vivrette Construction 
Company is general contractor. Republic National plans to 
develop a modern shopping center around its new building. 


—English, Chinese, French, Italian, and modern. They fea- 
ture rare art objects, fine antiques, paintings, handsome 
furniture, and imported lamps. The interior is decorated with 
blue-green plaster walls and blond oak woodwork. Mr. Fine’s 
wife and son, Milton T. Fine, are both associated with him in 


the business. 


treasure house of art. The galleries proper occupy five rooms 

















Nemours & Company. Mr. Bertholf, who 
has been with Du Pont in photo sales The Greatest Values 
since 1936, has most recently been dis- in 

trict sales manager of the photo products DIAMONDS 
office in Los Angeles. The new sales of- 

fice, covering Texas, Mississippi, Arkan- and 

sas, Louisiana, Oklahoma, New Mexico, WATCHES 
Colorado, Wyoming, Western Tennessee, SCIENTIFIC 
and Mobile County, Alabama, which WATCH 
were formerly served from Chicago, will REPAIRING 
handle Du Pont’s line of trade, indus- PHONE RA-2748 
trial X-ray, and motion picture photo- CLAUDE ZIMMERLY 
graphic products, including films, pa- Now Located 

pers, and chemicals. 211-12 Praetorian Building 


ce TnOTUPE 


B.rtholf is manager of the Southwest 
district office recently opened in the Tow- oe caer t ope 


e: Petroleum Building by the photo prod-  ~ paitasi TEXAS e 
wits department of E. I. Du Pont de : 














Electrotypes . Nickeltypes . Patterns Telephone RAndolph 7362 
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Furniture Mart Nears Completion. A modern, two-story, 
brick and granite building, above, for the Fashion Furniture 
Mart is due to be completed about December 1 on Elm at Cen- 
tral Expressway. The 7,500-square-foot, air-conditioned struc- 
ture will join a furniture warehouse facing Pacific, which is 
already owned by Hart Furniture Company, builder of the 
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Fashion Furniture Mart, the firm’s fourth branch store in 
Dallas. Bertram C. Hill, architect, designed the $125,000 
building and Lantex Construction Company is the general 
contractor. B. F. McLain, former president of the Dallas 
Chamber of Commerce is general manager of Hart Furni- 
ture Company. 
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Stone pied Wine Bottling Plant. The Glazer Whole- 
sale Drug Company has started construction of a new $150,- 
000 Dallas branch office warehouse, and wine bottling plant 
at 2400 Logan Street, one block west of Latimer. The new 


Bottling unit, above, will have a capacity of 2,500 cases a 
day. Architect George W. Edwards and the Gaynor Construc- 
tion Company, general contractor, have scheduled comple- 
tion of the building pataee the first of the year. 











LELAND FIKES of Dallas has been 
elected chairman of the board of Engi- 
neering Laboratories, Inc. of Garland. 


T. C. V. SEDGWICK, a real estate 
broker since 1925, has opened new 
offices at 6801 Preston Road. 


Parisian Fur Building. Parisian Fur 
Company has under construction a 
$100,000 building on Bryan, near Has- 
kell, adjacent to its present quarters. The 








CONCRETE 
PRODUCTS 


SAKRET 


THE NEW, NEAT WAY TO 
BUILD, REPAIR 
OR IMPROVE 
YOUR HOME, FARM, 
OR FACTORY! 
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— = ot E 
ADD WATER 
MIX AND USE! |, 


READY-MIXED  exeeewameererersssreee 


Sold by Hardware, Lumber and Building Material 
Dealers Throughout the Dallas Area 


structure will provide both general office 
space and a fur storage vault with a ca- 
pacity of 20,000 garments stored in hu- 
midity-controlled, air-conditioned rooms. 
a 
Jeweler Opens on Akard. Char!:s 
Gartner, former manager for Zale 
Jewelry Company, has opened Gartner's 
Diamonds and Watches, 102 South 
Akard. He had been with Zale’s for '!0 
years, and started in the jewelry bu:i- 
ness 18 years ago in Kansas. 
ple 
KARL F. HOEFLE, Dallas water 
superintendent, has been elected cha'r- 
man of the Southwest Section of te 
American Water Works Association. 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of C ce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of C ce, Please refer to code. 








501011/BVC. England. Manufactur- 
ers wish to export antique English elec- 
iric light fittings and wrought iron work, 
and precision gauges for measuring in- 
ternal threads, splines, small bores, and 
recesses. 

501011/MyM. Mexico. Mexico City 
firms offer for export 6,000 Mexican 
palma fibre bags with inner cotton 
lining. 

501011/T, Italy. Milan concern wish- 
es to contact firms interested in import- 
ing grey silk textiles, ready bleached for 
printing. 

501011/M&Z. Canada. New Bruns- 
wick firm wishes to export small smoked 
round herring, smoked skinless and 
boneless herring, salt herring, and bone- 
less salt cod. 

50911/0. Venezuela. Caracas con- 
cern offers for export wool, silk, cotton, 








STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, AND CIRCULATION REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AS AMENDED BY THE ACTS OF 
MARCH 3, 1933, AND JULY 2, 1946 (Title 39, 
United States Code, Section 233) 

Of DALLAS, published monthly at Dallas, Texas, 

for October 1, 1950. 

1, The names and addresses of the publisher, edi- 
tor, managing editor, and business managers are: 
Publisher, Dallas Chamber of Commerce, Dallas, 
Texas; editor, Clifton Blackmon, Dallas, Texas. 

owner is (If owned by a corporation, its 
name and address must be stated and also immedi- 
ately thereunder the names and addresses of stock- 
holders owning or holding 1 percent or more of 
total amount of stock. If not owned by a corpora- 
tion, the names and addresses of the individual 
owners must be given. If owned by a partnership 
or other unincorporated firm, its name and address, 
as well as that of each individual member, must be 
given.) Dallas Chamber of Commerce, Dallas, 

Texas (no capital stock). 

3. The known bondholders, mortgagees, and 
other security holders owning or holding 1 percent 
or more of total amount of bonds, mortgages, or 
0 ther securities are: (If there are none, so state.) 
None, 

4. Paragraphs 2 and 3 include, in cases where 
the stockholder or security holder appears upon the 
books of the company as trustee or in any other 
fiduciary relation, the name of the person or cor- 

oration for whom such trustee is acting; also the 

tatements in the two paragraphs show the affiant’s 

ill knowledge and belief as to the circumstances 

nd conditions under which stockholders and se- 
irity holders who do not appear upon the books 

f the company as trustees, hold stock and securi- 
es in a capacity other than that of a bona fide 
wner, 

5. The average number of copies of each issue 

f this publication sold or distributed, through the 
ails or otherwise, to paid subscribers during the 
2 months preceding the date shown above was: 
This information is requi from daily, weekly, 
miweekly, and triweekly newspapers only.) 


CLIFTON BLACKMON, Editor. 
Sworn to and subscribed before me this 30th day 
f September, 1950. 
S. GOODSTEIN. 
(My commission expires June 1, 1951.) 
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and rayon textiles; farm and industrial 
machinery; tires; toys; ceramics; men’s, 
women’s and children’s clothing; hunt- 
ing guns; dentists’ equipment; drugs; 
dressing table articles, and hardware. 

50911/JS. France. Paris manufactur- 
ers wish to appoint agents for the dis- 
tribution of their leather and ceramic 
products. 

501011/SMM. Italy. Milan firm 
wishes to import cotton for spinners and 
weavers. 

501011/CTI. Denmark. Copenhagen 
firms are interested in contacting Ameri- 
can concerns regarding the importing 
of Danish meat products, milk products, 
cereals, sugar, animal and vegetable oils, 
fats, wax, chemicals, pharmaceutical 
products, starch, tanning and dyestuffs, 
mineral oils, minerals, casings, and 
seeds. 

501011/PAT. Mexico. Mexico City 
manufacturer wishes to export mint 
drops in bulk form. 

50911/L. Czechoslovakia. Praha 
import-export firm offers for export tim- 
ber products, except wood pulp; musical 
instruments; and office and school sup- 
plies, except paper stationery. 

501011/L. Argentina. Buenos Aires 
manufacturer wishes to export nutria, 
vizcacha, and caracu coats. 

501011/KYKH. Siam. Bangkok man- 
ufacturer wants to export silver jewelry 
for men and women, cigaret lighters, and 
trays. 

50911/FC. England. London manu- 
facturers wish to appoint an agent to 
handle their line of accessories for the 
petroleum industry. 

50911/B. Italy. Milan manufacturer 
wants to contact firms interested in im- 
porting his line of smoking pipes. 

50911/R. Italy. Milan exporter wishes 
to contact dealers interested in importing 
Italian ceramics, leather goods, wooden 
products, glass, and silks. 


50911/JIT. Japan. Tokyo firm offers 
cultured pearls for export. 


50811/IDP. Italy. Florence manufac- 
turer wishes to export straw and rafha 
shoes. 


50911/G. Italy. Milan manufacturer 
offers for export silk head scarves and 
fabrics. 


50911/SMC. Japan. Kobe manufac- 
turers have for export Christmas tree 
ornaments, Easter baskets and novelties, 
straw goods, bamboo goods, glassware, 
mirrors, rubber goods, porcelain goods 
and figurines, carnival goods, artificial 
flowers, needles, imitation pearl neck- 
laces, vacuum flasks, rayon and paper 
parasols, umbrellas, toys, stationery, 
pruning shears, metal goods, and sun- 
dries. 

50811/FE. France. Manufacturers 
wish to export foie gras, mushrooms, cam- 
embert cheese, olive oil, cocoa powder, 
food products, wine, cognac, liqueurs, 
cream of tartar, tartaric acid, tartar, 
chalk, pharmaceutical products, essence 
of lavender, millstones, grindstones, in- 
dustrial material and public works equip- 
ment, scrap steel and metal, testing 
machines, automatic packing machines, 
bronze ingots, joints, saw blades, watch- 
makers’ tools, watches, plastic optical 
frames, Memox cameras and accessories, 
plastic combs and hair ornaments, gifts, 
toys, smokers’ supplies, sport medals, 
religious articles, church bells, stained 
glass, ferro silicon, shopping bags, 
beach and cosmetic bags, lace, cotton 
yarn and fabrics, and buttons and 


buckles. 


FOR 
Valuation and Appraisal Reports 
C. V. FLETCHER 
Dallas, Texa 
Telephone RI-2398 


land Life Bldg. 





JAMES RALPH WOOD, PRESIDENT 





BUSINESS STABILITY 


may rest on Life Insurance 


Business life insurance can guarantee the cash— 
to buy a deceased partner's interest—to offset the loss 
of a key man—to hasten settlement of an estate. 
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Dale Miller were not sought. Consequently, it seems 
(Continued from Page 7) apparent that within a few months we 
employers to demands for substantial shall have fuller employment than ever 
wage increases; and, in fact, many em- before, at higher wages than ever before, 
ployers are offering inducements which and a stable economy can scarcely resist 








Ww FOR REALLY FINE OFFICE FURNITURE 
ie a 


It isn’t every day that you buy new furniture for your 

ba office. .. . This being true, it will pay you to come in and 
see CLARKE & COURTS Executive Furniture Guild 
Galleries before you buy. The Guild makes it possible 
for you to select the proper colors and designs for your 
office. Whether you prefer traditional or contemporary 
styles, you can get what pleases you at CLARKE & 
COURTS. 











Serving the southwest since 1857 





1506-08 Young St. DALLAS Phone PR-8836 
HousTON GALVESTON BEAUMONT HARLINGEN LAFAYETTE, LA. 














Gift Packs of Fine 
Fruit From The 
Ben E. Keith Company 





Your firm will enjoy increased prestige and 
customer appreciation when you send sparkling 
gifts of fine fruit... Fresh From Keith's! Lavishly 
decorated chests, baskets and trays... filled to 
overflowing with nature's sweetest gifts... are 
all modestly priced. 


For complete information about prices—begin- 
ning at less than $5.00—write for your free 
copy of our 1950 catalog. Printed in full color, 
showing our entire line of Fruit Packs, it is 
yours for the asking... for better Christmas 
planning. 






Largest Distributors of Fresh and Frozen 
Fruits and Vegetables in the Southwest 








* FORT WORTH * WICHITA FALLS 








such a combination, despite the efforts 
of the Government to drain off the excess 
purchasing power through higher taxes. 

It seems clear enough, therefore, that, 
regardless of the sincerity and optimism 
of those who are endeavoring to make a 
voluntary program work, the pressure of 
those abnormal economic forces will like- 
ly compel the imposition of compulsory 
controls in the not-too-distant future. It 
thus behooves the average citizen, and 
particularly the business man, to appraise 
his future from the practical perspective 
of a more or less controlled economy, 
while in the meantime doing everything 
he can patriotically to avert that fate. 
The voluntary program just might work, 
and it ought to be given every opportu- 
nity to do so, but the obstacles look well 
nigh insuperable from here. 


BAKER terriceration 
TEXAS 


REFRIGERATION & 
ENGINEERING CO. 


4030 Swiss Avenue—Dallas—TAylor 5683 














PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 
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RI-3476 % TECHNICAL 


Time Saved in Finding Right Employee 
With a Minimum of Interviews 


CALL 








NO CHARGE TO EMPLOYER 


207-8 
PRAETORIAN BUILDING 


EPMPLOYMENT SERVICE 
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SHOOT ! 


SHOOT. .. That's the last thing 


we do to produce your picture. 





Vital elements that come first are: 

Lighting, composition, sales. appeal, glam- 
our, tonal quality, and action. Without these 
essentials of good photography anybody 
can SHOOT. 


Bring your photographic problems to us for 
a stream-lined solution—we specialize in 
studio merchandising photography, por- 


traits, fashions and assignments on location. 


Commercial artists and retouchers are avail- 





able at our location for your convenience 
in solving your planning and production 


problems. 





WE DO MORE THAN JUST SHOOT PICTURES... 


Squhe 
We have a complete file of Dallas and Texas , et Studio 


scenes for your Photo Mural 
2014% COMMERCE 
ST-3010 * $T-3223 
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Send your sales message 
DIRECT to the Top Buy- 
ers on your prospect list in 
the Nation’s Number One 
Chamber of Commerce 
Magazine. 


Now in its twenty-eighth 
year, DALLAS goes direct 


to Key Executives who con- 
trol business buying in the 


Dallas Southwest—AND 
IT IS READ. 


If your Business Comes 
from Business—in Dallas— 
you should have DALLAS 
in your 1951 Budget. Ask 
your Agency. 


Put 


DALLAS 


IN YOUR PLANS 
For 195! 


Call 
PROSPECT 8451 


TOM McHALE 
Advertising Manager 


DALLAS 























ADVERTISERS 


ACME BUILDING MAINTENANCE COMPANY 

ADLETA SHOW CASE AND FIXTURE 
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DICTAPHONE CORPORATION........ 


J. R. DOWDELL & COMPANY... cceceeeee 


ED EASTON... 

ELECTROTYPE “SERVICE CORPORATION. 
EVANS EMPLOYMENT SERVICE 

S. L. EWING COMPANY 


FIRST NATIONAL BANK IN DALLAS........... 
Agency——Rogers and Smith Advertising Aency 


FIRST TEXAS CHEMICAL MANUFACTURING 
COMPANY ... 


. N. FISHER 
parte & SONS, INC... 


Cc. V. FLETCHER, VALUATION. ‘AND 
APPRAISAL REPORTS 


FORREST AND COTTON, CONSULTING 
ENGINEERS 


GAYLORD CONTAINER CORPORATION ...... 
Agency——Oakleigh R. French and Associates, 
St. Louis 


GROVES LUMBER COMPANY. 
SQUIRE HASKINS. ....000.0.0... 
HAUGHTON BROTHERS 
HINTON & LOCKE, INC.......... 
HOCKADAY SCHOOL . peptoniceniins 
Sy ON ais ekinccnccrecontesnonteceseasousesnon ad0sins 
Agency——Alert Advertising Agency, Galveston 
HUDSON & HUDSON, REALTORG.................... 
HUNTER-HAYES COMPANY 
INDUSTRIAL PROPERTIES CORPORATION. 
Agency—John Peyton Dewey 
JAMIESON FILM COMPANY 
Agency——Ray Beall Advertising 
EARLE M. JORGENSEN COMPANY 


BEN E. KEITH COMPANY “ 
Agency—David Garrett Advertising Agency, 
Fort Worth 


—— — FIXTURE MANUFACTURING 
co. 


ert : polling CONSULTING ENGINEERS 


IN THIS ISSUE 


LANDAUER, GUERRERO AND SHAFER, 
CONSULTING ENGINEERS 

J. W. LINDSLEY & COMPANY, REALTORS. 

MAIN OPTICAL COMPANY 

SAM ROSS McELREATH COMPANY... 


McMATH-AXILROD CORPORATION ....................- 
Agency—Ray Beall Advertising 


MEERS CONSTRUCTION COMPANY 


MERCANTILE NATIONAL BANK 
Agency—Ratclifie Advertising Agency 


METAL GOODS CORPORATION 
Agency—Batz-Hodgson-Neuwoehner Advertising 
Agency, St. Louis 
wat BUILDING & LOAN 
ASSOCIATION 
Agency—Ira E. DeJernett Advertising Agency 


HENRY S. MILLER COMPANY 
MISSOURI-KANSAS-TEXAS RAILROAD 
SYSTEM 


Agency—W inius-Brandon Company, St. Louis 
THE MURRAY COMPANY OF TEXAS, INC........... 50 
S. J. NADEL AND ASSOCIATES. 
S. W. NICHOLS COMPANY, INC.... 
OLDHAM LUMBER COMPANY 
PERRY ADVERTISING 
PIONEER AIR LINES 
Agency——Rogers and Smith Advertising Agency 
POWELL PRINTING COMPANY................::::000 63 
Agency—J. Neal Ferguson & Associates 


THE RUBEROID COMPANY 
Agency—Fuller & Smith & Ross, Inc., 
New York 


DALLAS RUPE & SON..... 
Agency—J. B. Taylor, Inc., Advertising 


SACKS EMPLOYMENT SERVICE 
SALTER EMPLOYENT SERVICE 


SANTA FE RAILWAY 
Agency——Leo Burnett Company, Inc., 
Advertising, Chicago 


THE SCHWARZ COMPANY 
F. H. SHERMAN 
SKiLES EMPLOYMENT SERVICE 
SMITH DETECTIVE AGENCY 
SOUTHERN PACIFIC LINES 

Agency—Wilhelm, Laughlin, Wilson & 

Associates, Houston 

SOUTHERN TITLE AND ABSTRACT COMPANY.... 62 
SOUTHERN TRUST AND MORTGAGE COMPANY... 70 


SOUTHLAND LIFE INSURANCE COMPANY 
Agency——-Grant Advertising, Inc. 

SOUTHLAND SUPPLY COMPANY, 

SOUTHWESTERN BLUE PRINT COMPANY 

SOUTHWESTERN LIFE INSURANCE COMPANY.. 73 
Agency——Crook Advertising Agensy 

THE STANCO COMPANY 

STANDARD FIXTURE COMPANY, INC 

STEWART OFFICE SUPPLY COMPANY 
Agency——Grant Advertising, Inc. 

SUBURBAN PUBLISHING COMPANY 

SYLVESTER'S DISPENSING OPTICIANS... 


TEXAS BANK & TRUST COMPANY 
Agency——Grant Advertising, Inc. 


TEXAS BITULITHIC COMPANY... tenets 
Agency——R. J. Burke Advertising, nc. 


TEXAS DRY CONCRETE COMPANY 
Agency—Glenn Advertising, Inc., Fort Worth 


TEXAS FREIGHT COMPANY, INC......... 
TEXAS NAMEPLATE COMPANY 
TEXAS OFFICE FURNITURE COMPANY 


TEXAS — & ENGINEERING 
COM! 


Mh re poll COMPANY 

UNIVERSAL CORPORATION 
Agency—Ray Beall Advertising 

VALLEY STEEL PRODUCTS COMPANY 

VERSON MANUFACTURING COMPANY... 

HAROLD G. WEIL 

WIENER LUMBER COMPANY 


YELLOW TRANSIT 
CLAUDE ZIMMERLY 
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. The Schoellkopt 
My Company 


/Aanufaeturers and 
W:olesale Distributors 


1) Dallas Railway 


& Terminal Co. 
Street Railway 


Huey & Philp 
lt Hardware Co. 


Wholesale Hardware 


] ' First National 


Bank in Dallas 
Banking 


16 econ 


Insurance General Agents 


16 compar 


Home Furnishings 


| The Dorsey 
Company 
Printers — Lithographers 
Stationers — Office Furniture 


ot Mosher Steel 
Company 


Structural Reinforcing 
Stee! and Machinery Repairs 


00 J. W. Lindsley 
& Company 


Real Estate and Insurance 


T William S. 
Henson, Inc. 
Acvertising Printing 


Q Fleming & 
Sons, Inc. 


Mc ufacturers—Paper 
od Paper Products 


Me. Pilea 





| 90) The Murray Co: 
of Texas, Inc. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1900 - Comal 
Agricultural Implements 


eS ay 


ba : wes - — WAN J 1903 ae 


Writing Fire, Tornado, Allied 
Lines, and Inland Marine 
Insurance 


1903 First Texas Chemi- 
cal Mfg. Company 
Pharmaceutical Manufacturers 

| q 0) p Smith’s 
Detective 
And Nightwatch Service 
Electrical Protective Service 











HE pre-gaslight era of Dallas industry, recalled in the sketch above by 
Virgil Fralin, depicts the interior of the plant of Fleming & Sons, Inc.. in 1907 Tennessee 


1893, the year in which this pioneer Dallas paper mill was founded by John 
G. Fleming, who had come to Dallas from Oregon. Then known as the Oak 
Cliff Paper Mill, the factory had a capacity of 6,000 pounds daily. Since that 
time four generations of Flemings have carried forward the development of 
the mill. Today, its weekly production exceeds a thousand tons and its products Graham-Brown 
are known throughout the industry. In keeping with the vision of its founders Shoe Company 
and the growth of the Dallas Southwest, a post-war expansion program has 


Dairies, Inc. 
Gold Seal Dairy Products 


recently been completed which has substantially increased the mill’s produc- Manufacturing 
tion capacity. Wholesalers 
1912 Stewart Office 
Supply Company 
Stationers—Office Outfitters 
: * Browning-Ferris 
Business Confidence Built on Years of Service 1913 pie 
ry Co. 
Old firms like old friends demonstrate their worth by dependable service through Construction Equipment 


long periods of prosperity and adversity. The Dallas business pioneers listed on 

this page have progressed with the city they have helped to build. Their long and 19] 4 Texas Employers 
successful operations point up the economic power and stability of the com- Insurance Ass'n. 
munity. They are counted as “old friends” by thousands of satisfied customers Werkmen’s Componeditn 
in the Dallas Southwest. leserence 
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PLANNED 
mich ee 


Whether you sell shoes or automobiles, serve food or operate a service sta- 
tion, Planned Lighting makes dollars and sense in any business you care to 
name. Why? Because your customers are people and about 87% of people’s 
buying impressions come through their eyes. That’s the job of Planned 
Lighting ...to set the stage for your buying audience... to attract atten- 
tion, dramatize and sell your merchandise. But Planned Lighting means 
just that...it must be tailored to your business and your merchandising 
problems. Once the stage is set, increased sales will prove that Planned 
Lighting doesn’t cost... it pays! 


Without cost or obligation, one of our trained lighting specialists will be 
glad to offer advice and suggestions on Planned Lighting. Just call RA-9321, 
Station 368 and he will call at your convenience. 
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SETS THE STAGE FOR A BUYING AUDIENCE! 
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in the interests 
of better service 
for our customers 
in the state 

of texas 


we are pleased to announce that 









J.R. DOWDELL & CO. 
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P. O. Box 507 @ DALLAS @ TEnison 9901 
M & M Building @© HOUSTON © CHarter 5616 
Direct Line ©@ FT. WORTH © FAnnin 5880 
108% N. Chaparral St. ©@ Room 209 @ Tel.: 4-6607 
CORPUS CHRISTI 






is now stocking our complete line of 
AMERICAN FLEXIBLE METAL HOSE AND TUBING 


AnaconDA 


THE AMERICAN BRASS COMPANY 
AMERICAN METAL HOSE BRANCH 
GENERAL OFFICES: WATERBURY, CONN. 











Use Drive-in-Deposit 


Daily for Maximum ECONOMY! 


Join the ever-increasing number of 
business firms who are getting 
economy of time and effort with- 
out sacrificing efficiency. You 
never leave your car ... drive right 
up to the teller’s window to make 
deposits or pick up payrolls. Serv- 
ice is prompt with six windows 
staffed as needed, to serve you. 
Drive-in-Deposits save time and 
energy and eliminate parking wor- 
ries. Try banking from your car 
with the “Big Friendly Bank for 
Everybody.” Just drive in on Com- 


merce and out on Main. 














MERCANTILE NATIONAL BANK 


MBER FEDERAL DEPOSIT INSURANCE CORPORATION 








